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Introduction

W

ave.video is on a mission to make creating
high-quality videos for social media easy. Our
tool helps marketers by providing access to
200 million videos, images and audio clips for
use in unlimited projects, instant resize to 30+

most popular video formats, a collection of designer templates
and rich editing options.
To take video creation to the next level, Wave.video has
brought together a team of international social media experts,
who share their insiders’ knowledge about video marketing with
you.
How do you start to plan and distribute video content in a
cost-efficient and professional manner? We will equip marketers
with a practical guide on video marketing strategy, execution
and tools.

1.

How to Kickstart
Your Video
Marketing

Andy Crestodina
Co-founder and Chief Marketing Officer
of Orbit Media, an award-winning 38-person
web design company in Chicago
crestodina
Over the past 18 years, Andy has provided digital
marketing advice to 1000+ businesses. He speaks
at national marketing conferences, writes for big
marketing blogs and hosts
a little marketing podcast.

How to Make Solid
Social Media Videos:
9 Steps for More
Traffic

How to Make Solid Social Media Videos: 9 Steps for More Traffic

S

ocial media streams are crowded, fast-flowing
and very very competitive. As social networks

pull back on organic reach, showing up is hard
and getting attention is even harder.
Marketers that go big are doing better. And the one way to go
bigger than anyone else is to upgrade your content to maximum
power. That’s social media video.
Social media videos are so engaging that the networks are
pushing them way to the top of social streams. Facebook,
Instagram and LinkedIn all want us to do more in this all-powerful
format. It wins in the algorithms and in wins for attention.
So rather than just post a headline and link to your article,
make a tiny commercial of you introducing your article to your
followers.
Here’s how to make social media videos that slow the scroll
and capture clicks.

WHAT YOU’LL NEED
A shaky cell phone video isn’t what we’re going for here. That’s
what everyone does. Your laptop has a camera and mic, but you
can do better than that. A little more effort will get you much
better results. So here’s my process for leveling up my social
media videos with just a little bit of equipment and software.
1. A tripod and a decent camera
2. A microphone and a quiet room
3. A light or a window
4. Basic editing software… I recommend Camtasia
5. An active following on social media (LinkedIn, Facebook or
Twitter)
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1. SET UP ONCE. RECORD MANY
It will take a little time to set things up, so make the most of that
time by shooting four or five of these at one time. This kind of
“batch shooting” means you make the most of that good-hairday and that your not playing with your lighting every time.
If you haven’t built a DIY recording studio, just set up a camera in
a sunny corner of your home or office. Here’s what mine looks like.

— The Video. I’m using a nice camera on a tripod at a relatively
close distance. I want my head to fill most of the frame. I’m
facing a window, so the lighting is all taken care of.
— The Audio. I don’t have a fancy mic for the camera, so I’m
using my cheap podcasting mic plugged into my computer via
USB. I’m sitting back several feet from the mic and the wall so it
won’t sound too echoey.
ProTip! Pick a spot where you can leave the mic and tripod in
place. This makes the process faster, making it easier to do this
more often. Efficiency is one of your main goals.
Lights… Camera… Turn your phone ringers off… Action!
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2. THE SHOOT
Press record on the camera and on Camtasia. You’re about to
make a one-minute social media video. Now sit back, take a deep
breath and…
— Smile 0:00
This will be the first frame of the video
— Introduce yourself 0:02
Just your name and title are fine
— Tell the viewer what you’re doing here 0:05
“I’m sharing with you an article about…”
“This is just a quick video to tell you about…”
“Here is a quick summary of our latest advice…”
These are the seconds that are most likely to be seen in the
social stream, so start with big energy, punchy statements and
an extra bit of body language.
— Summarize the article 0:45
Quickly go through the bullet list summary of the article. It
should be five points or so with a few words about each. Just
list the key points as if you’re telling someone about it in a
voicemail message.
Get a little excited about it. Use your hands. Don’t make it
perfect. If you feel like you messed up, just pause, smile and
do that part again.
— Your CTA: Suggest that they click! 0:55
“If this sounds useful to you, just click the link in the post…”
“Click the link and check out the article for the full story…”
“The link in this post will take you to the complete process…”
— Thank them for watching 1:00
Stick the landing with a very brief sign off. It can be one simple
word: thanks.
That’s it! Now do two or three more before you get up.
3. IMPORT, SIZE AND SYNC
Since you recorded the sound on the laptop, the file in Camtasia
is already open and ready to go. If you used a camera, plug the SD
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card into your laptop, copy the file onto your desktop, then drop
in into the open Camtasia file.
You want your head to be big and centered. Remember, it’s
social media. On a desktop, it will appear in just a small part of
the browser. On mobile, the entire screen is small. Let your face
fill around 30% of the video. And scootch it up a little so there’s
room for captions and the video player controls below your face.
Syncing the audio and video should be very easy because you
can see the waveform of the audio from the video file. Just line
up the peaks and valleys.

4. EDIT AND ADD C APTIONS
Editing is really just cutting out the mistakes and trimming it
down to that one-minute mark. Don’t try to make it perfect. In
fact, those little breaks and imperfections are a benefit. They’re
called “jump cuts.”
Captions are critical. In the social stream, the video will start
playing without sound as they scroll toward it. Our goal is to
slow them down and catch their attention. A silent, talking head
doesn’t have a lot of stopping power.

Captions are critical. In the social stream, the video
will start playing without sound as they scroll
toward it. A silent, talking head doesn’t have a lot
of stopping power.
The text of the captions will draw them into the content.
They’re also important for accessibility.
Wave.video is another super easy way to add text to video. You
can quickly put beautiful text animations on top of any video,
creating a compelling little intro and save it to the right size for
any social network. You can also benefit from their enormous
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library of 200 million free and premium video clips, audios and
images and combine stock assets with your own footage.

5. EXPORT THE FILE
Save the file as an MP4 to your computer. Now it’s ready to be
uploaded.

6. ADD C AMPAIGN TR ACKING CODE
The social network will show you basic engagement metrics (likes,
comments, shares and views) but it won’t show you if visitors
clicked (traffic) or what they did after they landed on your site
(conversions). For this, you need campaign tracking code.
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Use a simple URL builder to tracking codes (the medium,
source and campaign name) to the link to your article. You’ll find
simple instructions here.
For my LinkedIn video, I kept it very simple. Source: linkedin,
medium: social, campaign name: video. If you do many of
these and you want to track them separately, give each its own
campaign name, such as “video_articlename.”
ProTip! Always use lowercase letters in campaign tracking
codes. It matters in Analytics!

7. MAKE THE SOCIAL MEDIA POST!
Create a new social media post and import your video. Add the link
with the tracking code. Next, you need to add the next and make the
rest of the post use every trick in the social media book to catch the
visitors attention.
— Use numbers, quotes and hashtags
— Add line breaks and special characters
— Mention contributors and others
Mentions are a key ingredient in social media posts because
they immediately make the visible to people who may share
it. Adding contributor quotes to your articles (like this one)
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make your content better, make marketing more fun, and give
you someone to mention when the article goes live. I highly
recommend any form of collaborative content marketing.
ProTip! Post the social media video a few days after the article
first goes live. That gives you the opportunity to thank (and
mention) people who already commented or shared it.
The video itself will do wonders for your click-through rates,
but the formatting and mentions are important too. If you need
ideas, check out these social media post examples.

8. PROMOTE THE SOCIAL MEDIA VIDEO/POST
Now that the post is live, it’s very helpful to jump-start the
conversation by sending it to a few people right away. This helps
trigger the algorithms that push the video to the top of the social
streams.

Take a minute to get the word out by sharing the link of the
social media post itself. Here’s how to grab that link and send
them directly to the social post.
Here are a few quick ways to share it with close colleagues who
may give it a quick like, comment or share…
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— Email to a few close friends
— Share it within a relevant private group
— Post it in an internal Slack board, Google Chat …or the person
sitting next to you
If they’re truly close friends, the request will be very short.
If you really want to throw gas on the fire, there are tools that
make it easy for your internal team to amplify any social post.
Gaggle and LinkedIn Elevate are two of the biggies.

TIME OUT… THIS ENTIRE IDEA SOUNDS CR A Z Y
Yes, I’m suggesting making commercials for articles. I’m
suggesting sending emails to promote the videos that promote
the content that promotes your business. It does sound crazy.
Things used to be so much simpler, didn’t they?

It’s very indirect. Very meta. But it’s effective. It’s an excellent
way to do marketing.
Content is a great way to promote a business. Social video is a
great way to promote content. And directly sharing the video with
close friends is a great way to promote the social media video.

9. MEA SURE
The social network will show you the number of likes, comments,
shares and views. But keep in mind that a “view” in social media
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is a video playing for just three seconds. They may have just
slowed down a little bit as they scrolled past. Social metrics
aren’t really what we’re looking for.
The campaign tracking code we added lets us see the traffic,
conversion rate and new email subscribers. Two things are
remarkable about these results:
— 500+ visitors and 10+ subscribers from one social video post
— The lifespan of that post was four days
The visits from the social post and video above went even
higher after I took this screenshot. Visitors from more recent
posts were lower, but still in the hundreds.
The reach of the video is a function of the size of your network.
Larger and more active followings will see greater reach and
engagement from any social activity. Results vary.

IT’S A LOT OF WORK, BUT IT’S WORTH IT…
It might seem insane to spend 20 minutes on a single social
media post. That’s like ten times the normal effort. But for us,
the results were even greater.
Still, it may not be realistic to put in this kind of effort for every
single article. So focus on those articles that convert visitors into
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The post
originally
appeared on
the Orbit Media
blog

subscribers at the highest rate. Before making a bunch of videos,
do a content marketing audit and discover your best mousetraps.
These are absolutely worth 10x the promotion. They’ll get you
100x the results for the effort.

BONUS! NOW SQUEEZE A LITTLE MORE VALUE OUT OF IT…
All the hard work is done. You now have an amazing little piece
of social content you can use many times and in many places.
— Share the video in another social network
— Share the video in private groups
— Embed the video at the top of the post (but first, give it a
custom thumbnail. Amy Landino has tips for that here)
— Put that thumbnail in a future email newsletter. It will
probably do wonders for your click-through rate!

Chris Savage
The CEO and co-founder of Wistia, a leading video
platform that enables business teams to harness
the connective power of video
csavage
After graduating from Brown University with
a degree in Art-Semiotics, Chris and his co-founder,
Brendan Schwartz, started Wistia in Brendan’s
living room in 2006. Wistia has since grown into
a multi-million dollar business with over
80 employees and 350,000 customers.

3 Ways to Make
More Creative
Social Media Videos
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W

hen Brendan Schwartz and I founded Wistia
twelve years ago, video was just getting big
on the internet. Back then, if you put a video
online telling people about your company, you

were ahead of the curve.
We thought that one day, video would be central to how
companies market themselves online. We were right: now, video
marketing is everywhere. The “problem” with that is that simply
making a video isn’t enough to give you an edge anymore. Today,
being creative with how you approach video marketing is more
important than ever.

SOCIAL MEDIA IS A SANDBOX
To stay ahead, you need to develop a strategy for making and
sharing videos that people genuinely want to watch. At Wistia,
we’ve found that the best way to do this is by doubling down on
creativity.

Today being creative with how you approach video
marketing is more important than ever.
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The most important use of social media videos isn’t bringing
people back to your site—in fact, the algorithms of Facebook are
specifically designed to keep people on Facebook. Instead, think
of social media as a sandbox: it’s a place where your only job is to
create the coolest content possible. You need to create the kind
of content that will make people stop and think about who you
are as a company.
Creativity is how you win in this sandbox. Don’t spend too much
time thinking about conversions. Instead, think about all the other
endless sea of content on Facebook: that’s your competition for
people’s attention.
How will you stand out? By taking more creative risks, relying
on your own teammates’ personalities, and getting more artistic.

EXPERIMENT MORE OFTEN
Creativity doesn’t mean that you need to reinvent the wheel
every time you make a video. One of the most effective and
efficient ways to make creative videos is to ride current social
media trends.
We found success with this strategy last year during the viral
rise of Snapchat’s Hot Dog Man. When we discovered the trend of
videos featuring this little dancing hot dog, we decided to try our
hand at making and promoting a video featuring Hot Dog Man.
— In 30 minutes, we went around our office and captured a
bunch of iPhone footage of Hot Dog Man hanging out with us.
— In 45 minutes, we made a video out of that iPhone footage.
— In 3 hours, our creative director wrote a rap to accompany
the video.

You need to create the kind of content that will
make people stop and think about who you are as
a company.
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— We posted our video on Facebook and boosted it with a $575
budget.
The whole thing took about four hours and had a lower
advertising budget than we usually spend on Facebook posts, but
it ended up getting viewed over 100,000 times inside of a week.
Experimenting with weird and silly ideas like this is how you
come up with video content that people actually stop and watch.
Here’s the thing, though: to be able to execute on ideas like
Hot Dog Man, your teams need to be agile and open enough
to set an afternoon aside on short notice to experiment.
If you aren’t able to act quickly, the window of opportunity on
something like a Snapchat trend will close forever, and the idea
won’t be worth it anymore.
If you’re not sure whether your own team is agile enough
to experiment with this kind of silly idea, take an afternoon
off and see if you can take something like this from idea
through publication! Even if you don’t end up making a viral
video, you’ll learn a lot about how equipped your team is to
experiment with a new idea on a moment’s notice.

PUT YOUR TEAM IN FRONT OF THE C AMER A
Even if you feel like the product you’re selling is fairly boring, I’ll
bet you think that the people behind it are extremely interesting.
Don’t let them go to waste: you should be putting those people
front-and-center in your videos!
Wistia is a video hosting company, but it still took us a long
time to realize that we needed to put our own team in our videos.
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Our first videos were dry, formulaic screencasts explaining the
features of our video player. Lo and behold, these videos didn’t
get a lot of views.
Then we decided to make a video showcasing our team. It
wasn’t anything fancy: it was basically just a camera zooming
around our office, with 3D lettering identifying all the different
team members in the video.

We knew we were onto something when we saw that the
video had a 78% engagement rate: people, on average, were
watching 78% of a fun little video that literally just introduced
our team members with a bouncy soundtrack.

Your teams need to be agile and open enough
to set an afternoon aside on short notice to
experiment.
Since that first video, it’s become part of Wistia’s DNA to put
our own team in all our videos. And as our team has gotten more
comfortable expressing themselves on camera, our videos have
become increasingly “out there”—like this video we published on
Facebook to advertise the launch of Wistia for Chrome.
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That video ended up getting around 60,000 views.
Every company is a rich tapestry of personalities. You don’t
need to get into spandex in your very first video: just smile
and introduce yourself! People are scientifically drawn to other
faces, so a simple, friendly video of your team will go a long way
towards forging a genuine, emotional connection with present
and future customers.

You need to think about how your video content
can best cultivate an emotional relationship with
potential customers.
HIRE ARTISTS
You may be nervous about making creative videos because you
think it is harder to “optimize creativity” than it is to optimize
quantifiable metrics. But just like data analysts are masters of
metrics, there’s a whole industry of creativity masters: artists.

People make decisions emotionally, so you need to think
about how your video content can best cultivate an emotional
relationship with potential customers. This is what artists are
great at—and it’s obvious when brands have gone the extra mile
to make their videos not just creative, but truly artistic.
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My favorite example of artistic video marketing is
Squarespace’s 2015 ad campaign featuring Jeff Bridges. They got
The Dude to record an album of throat-singing, and then they
made a commercial advertising that album. That campaign was
all about doing something fun, creative, and kind of ridiculous.
That turned Squarespace into a brand with emotional caché.
You don’t need to go out and specifically try to “hire an
artist,” either: chances are good that you’ve already hired artists
without realizing it! Ask your team who loves to draw; ask them
who’s directed a play before. Once you make it clear that you’re
encouraging and advocating for their creative passions, it won’t
be long before you’re reworking your About page into an 80’s
compilation infomercial.
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Ann Smarty
Brand and community manager at InternetMarketingNinjas, the founder of Viral Content Bee
seosmarty
Ann has been into Internet Marketing for over a
decade, she is the former Editor-in-Chief of Search
Engine Journal and contributor to prominent search
and social blogs including Small Biz Trends and
Mashable.
Ann is also the frequent speaker at Pubcon and the
host of a weekly Twitter chat #vcbuzz.

How to Turn Your
Text Content into
Videos to Capture
More Marketing
Opportunities
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H

ubspot conducted some research on video
marketing this year. They found that in 2018,

videos are being used by businesses as a marketing
tool at around 81%. That is up by almost 20%
from 2017. They also found that people surveyed watch an average
of an hour and a half of Internet-based video content per day.
YouTube has a lot to do with the ever-growing popularity of
online video content. It has become the must-have destination
for any video content. Even established celebrities, like Andy
Samberg, judge their success by YouTube votes:

A sign now of success with a certain audience when
you do a short comedy piece, anywhere, is that
it gets on YouTube and gets around. It’s always
something you’re thinking about unconsciously.
But YouTube is not the only video marketing platform we have
at our disposal these days. Facebook videos are getting as much
popular and spread even easier, given the powerful boosting
feature. Then there are Twitter short videos as well as live
streaming platforms like Periscope and Vimeo Live.
With such a variety of video marketing platforms, we have a
lot to experiment with.
If you are considering diving into video brand campaigns, or
you want to improve the ones you already have, you aren’t alone.
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Video is becoming one of the top forms of marketing available,
with many brands entirely built around visual content.
Here is what you need to know to turn your content into
videos for your business.

1. LOOK BACK AT YOUR EXISTING CONTENT
The great thing about embracing a new content format is the
ability to re-use your old articles and bring them back to life. If
you have been investing time and effort into your on-site content
and off-site guest posts, now is a great time that you come up
with your first video assets using that content and research you
once spent time on.
1. Search your archives, Google, and notes for the long-form
content you did in the past
2. Create a spreadsheet of topics that you covered in much
detail previously
3. Add important engagement metrics into your spreadsheet:
Number of shares, comments and Google rankings
4. Think if there’s a video opportunity there: Remember that
you want to focus on your most successful pieces first to
capitalize on your text content success and start your YouTube
channel with a bang
Here’s an example of me working on a video series (which was
later turned into an email course) based on the old content I had
written:
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In the process of structuring your old content in order to turn
it into videos you may discover “gaps”, subtopics you still to
cover to create a well-rounded video series. These can also be
both articles (first) and then videos. This way, working on your
videos will help you discover more topics to cover in text too.
To keep things organized and connect the two campaigns
together, use collaboration productivity platforms like Trello,
Google Drive or others. I use Cyfe (Disclaimer: This is my content
client) because it’s so flexible and allows me to keep a lot of
things in one place as well as effortlessly monitor my progress
(subscribers, likes, traffic) from one place:
— You can embed your Google Spreadsheet into your dashboard
— You can add your to-do list
— You can add YouTube widgets to monitor each and every of
your videos
— You can add Google Analytics widgets to monitor pages
where you embed your videos, etc.

2. CONSIDER FUTURE VIDEOS FROM THE BEGINNING
This isn’t going to help you with your existing content, but it
is good to keep in mind for the future. Each time you plan out
a blog post, infographic or any other content, think of how it
would work in a video format.
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How do you do that? Start with the easiest part, which is
considering the topic carefully. Some topics just don’t lend
themselves to a video format. You want to make sure anything
you write would be interesting if you made it more visual. Even if
you are only going to talk about the topic, ensure that:
— it is interesting enough to hold its own when you discuss it
— it can be broken down in a way that people won’t get bored
as you go through it.

Making a series is an incredible way to keep people
coming back while using a more complex or varied
topic that can’t be simply expressed in a single
block of time.
Next, think of how it can be expanded. Why make one video
when you can make an entire series of videos using the same
idea? Making a series is an incredible way to keep people coming
back while using a more complex or varied topic that can’t be
simply expressed in a single block of time. Not only is it great for
videos, but other content is awesome in a series form.
Finally, make your blog in a similar way as you would a script.
Pace it well, add in blocks, create smaller chunks of information.
To better illustrate the idea:
— Here’s a text article
— Here’s the video that article was turned into, almost verbatim
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3. THINK SEO AND GOOGLE R ANKING
Videos are good for more than just attracting a certain audience.
It is also great for establishing dominance in Google’s search
engine rankings. There are two ways to focus on this aim:
3.1 Control More Search Engine Results
Use videos to rank your assets in more than one position (this is
especially important for brand-focused queries where you want
to control the whole first page of search engine result pages).
A critical part of keyword research is to investigate all your
brand queries (those where a person is typing your company/
product name in combination with other words). Videos are a
perfect medium to rank for those queries and control the overall
sentiment. More on this here:

3.2. Go for Featured and Rich Snippets
Videos tend to get a special treatment in Google’s search:
— Rich snippets, i.e. Google’s listing is showing the video
thumbnail and author
— Featured snippets which are Google’s way of giving priority
to certain, high ranking content without relying on its old
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first-page ranking system. It gives users answers to questions
and previews of related information right from the front page.
To learn more about featured snippets, head over to this great
overview of featured snippets here.
When it comes to video URLs, Google would show a “videoonly” featured snippet.

Featured Snippet Optimization tool will help you identify all
featured opportunities for your brand. Simply run your (or your
competitor’s) domain and it will show you featured snippet
opportunities. Alternatively, you can run a URL of a video that
ranks high for a number of queries to see if there are any missing
featured opportunities for it.
On top of that, the tool generates a list of popular niche
questions (based on Google’s “People Also Ask” results) giving
you a huge list of popular content and video ideas:
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4. CREATE A VIDEO COURSE FOR AUTHORIT Y BOOSTING
One of the fastest and most efficient ways of getting authority
is to show people you deserve it. Video courses are perfect for
this goal, as you are putting together a network of students eager
to learn from you and look forward to your updates.
It also works as a means of monetizing your brand. Given how
hard it can be to make passive income, it is worth the investment.

Go ahead and invite a blogging friend to discuss
the topic you previously covered.

Select a good platform with plenty of users, such as Udemy,
Skillshare or Coursera (or all of those). And/Or host it on your
own site, such as through a live (and then recorded) webinar.
Course planning takes a bit more time and research. You need
to make sure your topic has a good deal of demand, research
competitors, and structure your course in a logical way. I use
Serpstat any time I need to plan a long-form content asset.
Serpstat’s clustering feature gives a bird’s-eye view of the niche and
helps you structure your future content into sections and chapters:
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5. DIVERSIF Y VIDEO T YPES
Now you know a bit of how and why. So, what kind of videos
should you be making to cater to the demands of more visually
minded viewers? You have your share of options: All of these
work well for turning text content into video format:
5.1. Vlogs
A simple form of video where you speak directly to the camera.
Many blog-converted videos take this form, as it allows the
maker to connect one on one with their audience without a
lot of special features that take time or cost money to edit in.
How to use this video type for turning text content into
a video? It can be as simple as reading your blog post aloud
and the using a video editing app (I am using iMovie) to add in
titles, screenshots from your article and quotes to make it more
entertaining.
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5.2. Interviews
Probably one of the most popular options, interviews are an
amazing way to connect with influencers and give viewers the
benefit of their expertise.
How to use this video type for turning text content into
a video? Go ahead and invite a blogging friend to discuss the
topic you previously covered. Use your existing article to source
research, questions and takeaways from it.
You can also live-stream your conversation to up your social
media engagement. Rather than give a recap of an event, such as
a convention, why not live stream it? It can be watched in real
time and also recorded for people to go back and watch later on.
There are a couple of solutions that let you love-stream to
several popular social media platforms at a time:
Crowdcast Multistreams

Vimeo Live

Cost

$89/mo

$75/mo

Live-stream to…

YouTube Live, Facebook Live,
Periscope

Facebook & YouTube

Extra Pros

Webinar hosting features

Collaboration, analytics, video
hosting, etc.

5.3. Video Tutorials
So many blog posts are step by step tutorials. You can provide
that same instruction, with easier to follow visual instructions,
with a tutorial video. These especially make sense if you include
one or more web-based tools and you can use your screenshots
and screencasts within your video tutorial.
iMovie is an easy video editor you can use to put these together.
For voice-over, you can read yourself or use a more professional
voice actor from Fiverr. You can also use these sites to find free
video footage.
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5.4. Animations
Just like you can simply read your article out loud to record a
video, you can use an animation to do the same. With Animatron
Studio you can use the pre-built animations to create an
animated version of your blog post.
5.5. Product Reviews
Remember #3.1 I mentioned above: Videos are great for controlling
more search results for brand-focused queries, including your
product names. So put together more video reviews around your
offering, including re-using text content you are already using to
explain your products to your future customer.
Product reviews, movie reviews, music reviews, game reviews…
these are among the most watched content on YouTube for a
reason.
Think about grabbing your testimonials or Facebook reviews
and putting them into a quick video? With tools like Wave.video
it will take you a few minutes to make a fun video like that!
6. DO YOUR RESEARCH BEFORE, DURING AND AFTER
Above nearly anything above, it is crucial that you research
during every stage of the process. Know what is out there and
is getting attention, good and bad. Research keywords and know
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what you are going to corner. See what content you already have
that can be converted.
By following the research you will be optimizing every video
you produce and all the content you make that will be turned
into a video later on. Getting the most out of your videos every
time will save you a lot of hassle moving forward.
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T

he importance of video has been a consistent
message from the stage at the INBOUND
conference run by HubSpot. The launch of
HubSpot Video powered by Vidyard is an
inflection point. Tyler Lessard from Vidyard

declared that Video means business. We can tell you that you are
not too late to start. Video is still emerging and predicted to be
the majority of internet traffic within the next few years.
“90% of customers say that video helps them make buying
decisions and 64% of customers say that seeing a video makes them
more likely to buy,” states the Vidyard 2018 Benchmark Report.
Away from the statistics, the reality is that many organizations,
both for-profit and non-profits remain hesitant in where to start.
Generation X perceive that video requires big budgets, specialist
equipment and agencies.

90% of customers say that video helps them make
buying decisions and 64% of customers say that
seeing a video makes them more likely to buy.
Indulge me for the moment as I put aside the persona and
where they are in the buyer journey. Our primary goal here is for
you to become enthused by how realistic and straightforward it
is for you to create a video. Once you have tried it, your mind will
bustle with ideas.
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CREATING VIDEO CONTENT THAT IS GOOD ENOUGH
The message I want you to digest is that good is good enough.
A majority of videos are viewed on desktop or smartphones, so
it doesn’t need to be 1080 broadcast quality. A little background
ambient noise adds to the atmosphere and relevance. Behind
the scenes videos, behind the polished corporate brand continue
to rise in popularity. The informality of the speaker adds to the
credibility of your video.

The informality of the speaker adds to the
credibility of your video.
Here we discuss how authentic video can be created with the
tools you already have around you. We use an iPhone, Mac, iMovie
and YouTube. I am confident that you know someone in your
organization with an iPhone. Ask around to find out who has a
Mac, or whose spouse or partner has a Mac and can help you.
Find a quiet location with less background noise and good
lighting. Be careful of windy weather and very bright sunshine.

3 SIMPLE VIDEO QUESTIONS THAT WORK EVERY TIME
Asking the right questions is a skill. I have found that just
three simple questions work every time. The person you are
interviewing can remember them, and so you do not need to edit
your voice out from the video asking the questions. That makes
editing very simple. Pose these three questions to the person you
are interviewing and don’t give them too much time to prepare.
Aim for video length between 30-45 seconds all in one take.
1. Who are you? – Their name and title.
2. Where are you? – Where are you recording this? It often adds
context.
3. Why is this important? – Where this is the topic, cause or
event.
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The use of the word this is intentionally unspecific. We have
learned something about psychology. If we ask why Inbound,
homelessness or health care is important, they will provide us
with a predictable answer. By asking why this is important, each
person has a subtly different perception of what this means
to them. The result is more surprising, insightful and valuable
answers.

By asking why this is important, each person
has a subtly different perception of what this means
to them.

If someone goes too far off topic, you can easily enough ask
them to do a second take. If your subject talks for more than one
and a half minutes ask them for a slightly shorter version next
time. If someone gives you a very crisp 20-second soundbite,
then ask them to try again and expand a little on what they said
the first time around.

STEP BY STEP GUIDE TO PRODUCING VIDEO IN LESS
THAN 20- MINUTES
I have done these steps so many times that they are now
automatic. Here we explain each step in turn.
— Before you start videoing place the iPhone in Airplane mode.
Then record the video with the iPhone in landscape orientation;
— When you are happy with the interview, upload the recorded
video from the iPhone to a Mac using AirDrop;
— Move the video file from downloads to the desktop to import
into iMovie;
— Add intro-outro and edit the title slide text. I explain this later
on;
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— Drag the imported video clip down into the editor. Trim the
start of the video and end of the video so that it starts and ends
perfectly around when the speaker is talking;
— In the audio settings upper tabs click on Auto to balance the
volume, gain and equalization;
— In the next tab Reduce Background Noise by 10-30%. If you
remove too much background noise the speaker’s voice starts
to sound tinny;

75% of all videos published in the last year
are less than 2 minutes long. Videos less than
90 seconds in length see an average retention r
ate of 59%. (Vidyard)

— I recommend you add minimal transitions to be the least
distracting. Try the fade to black or fade to white.
— You are now done the most basic editing. Now click on the
share icon in the top right of the iMovie screen. Choose Export
to File. Save file name and export back to your Mac. To export
from iMovie,
— I recommend choosing a resolution of 720 as this is the
resolution of most devices on which people will view the
video. Going to higher resolution and best quality increases
the file size and upload time unnecessarily;
— Sign into your YouTube account, click on the upload icon and
select the file to upload;
— Edit video file name, descriptions, thumbnail and tags in YouTube
video manager;
— Copy/paste YouTube URL link and paste into the blog post or
a video embed plugin.
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This video was recorded, edited, optimized and published
during my INBOUND18 session titled “Video content curation
in 20-minutes for the aspiring content marketer”. The video
is good enough quality; the lighting is good enough; the audio
quality is good enough too. The intro-outro and the background
help provide some branding and context. It was created on an
iPhone, without an external microphone, MacBook, iMovie and
uploaded to YouTube.

TAKING VIDEO CONTENT CREATION FROM GOOD
TO GREAT
Our tips above provide you with good quality video. You can
elevate to a great video by investing time or money with these
eight pro tips.
1. Plan your use of video to where your persona lies in the buyer
journey, the goal of the video you are producing and where it
will be distributed.
2. Using two iPhones of the same speaker from different angles
– or record the speaker twice with the same iPhone from
different angles. With a steady hand you can gradually move
the camera in towards or away from your subject. You can even
experiment with a subtle pan.
3. Pay to create a 10-second branded intro, a title slide in your
brand color and a 10-second outro slide. You can use these
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indefinitely thereafter. A graphic designer or someone
through Fiverr will be able to create one as a video project in
Photoshop. Import them into iMovie, add a Ken Burns effect
and insert the video clip in-between.
4. Add subtitles, especially for a video being amplified through
Facebook, where the majority of videos are watched without
sound.
5. Upgrade your kit with an external microphone, a tripod,
lighting, DSLR camera. I use the Zoom iQ7 microphone for the
iPhone.
6. Hire a professional videographer.
7. Upgrade to paid video editing tools such as Final Cut Pro.
8. Sign up for a paid account with HubSpot Video, Vidyard or
Wistia. These accounts allow you to add a customized play
button, turnstile, call-to-action, and powerful analytics.

Savvy marketers need to gear up now for
establishing their video content strategy and video
ad strategy. Now is the time to capitalize on the
epic video trend. (Mari Smith)
The creation of video content is evolving quickly. Both
the iPhone and iPad come with a cut-down version of iMovie.
However, the consensus is that using a Mac remains the way to
go. For the non-Mac users, other experts recommend Camtasia.
On SlideShare, you can view the slides and video created from
my INBOUND session – Video content curation in 20-minutes
for the aspiring content marketer.
I have a challenge for you. Take a look at your About Us page
on your website. Many About Us pages show a portrait image of
the executive team alongside a text description of that person’s
title, credential and experience.
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If I am your site visitors, does it matter to me which university
you attended or that you obtained a master’s degree 20 years
ago? A video between 60-120 seconds in length will convene so
much more.
I can hear you; I can see your body language and expressions.
I may gain a sense of your place of work. Business is about
creating that human to human (H2H) connection. I don’t trust a
corporate brand as much as I believe the people who work there
who represent it.
It may encourage a customer to pick up the phone to call you.
After all, they know your voice from your video. Maybe you said
something or in a way that resonates with them in a personable
way.
Video has become ridiculously easy to do yourself. It’s fun. Try
it. You have everything you need. Your mind with bristle with
ideas on all the ways in which video can cut through all the noise.
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F

acebook is heavily focused on a video-first
approach for the platform, ultimately competing
in the digital streaming video-on-demand space
alongside big players such as Netflix, Amazon
Prime, Hulu, and YouTube.

However, most businesses struggle to properly integrate,
optimize and monetize video in their content marketing efforts.
Savvy marketers need to gear up now for establishing their video
content marketing strategy and video ad strategy.
As more and more television advertisers shift their budgets to
digital streaming platforms, now is the time to capitalize on the
epic video trend.

Savvy marketers need to gear up now for
establishing their video content marketing strategy
and video ad strategy.
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FACEBOOK AND INSTAGR AM VIDEO FORMATS
AND FEATURES
First, let’s review the six primary categories of Facebook and
Instagram video formats:
1. Video on demand, or VOD. This is all video uploaded natively
to Facebook or Instagram. That is, you own the video file and
publish using Facebook or Instagram’s publisher. Don’t post
YouTube video links on Facebook as you’ll get much lower
reach.
2. Live broadcasts. You can ‘go live’ anywhere on Facebook –
your personal profile or business page, or any group you belong
to, or any public event. Also, you can choose to broadcast live
through the Stories feature on Facebook and Instagram.
3. Stories. Publish videos up to 15 seconds in length on Instagram
Stories or 20 seconds on Facebook Stories.

When creating video content, aim for high quality,
professional videos using your own assets or
royalty-free assets.

4. Video Ads. Any video post of any length published on your
business page wall can be promoted as an ad. Or, you can
create video ads from scratch inside Ads Manager. Video ads
on Instagram cannot be longer than 60 seconds. Video ad
breaks need to be between 5-15 seconds; these are videos
inserted into other longer videos.
5. Watch Parties in Groups. This feature allows any Facebook
Group admin or moderator to create a playlist of any videos
and set up a live viewing experience for group members.
6. Shows on the Watch Platform. Launched in August 2017, this
is Facebook’s destination streaming video platform. C
 urrently
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in beta in the United States only, viewers can watch on mobile,
desktop and Facebook TV apps.
When creating video content, aim for high quality, professional
videos using your own assets or royalty-free assets. Video can be
you on camera, as in a Live broadcast. Or, you can easily create
video content using a fabulous tool like Wave.video that gives
you access to over 200 million premium assets. You’re bound to
find just the right video clip or image to illustrate your point and
tell your story.

5 TIPS TO INCREA SE ORGANIC REACH
You’ve created the perfect video content, now what? You want
to get that video in front of as many members of your target
audience as possible!
Here are five ways to increase the reach of your videos on
Facebook that won’t cost you anything:
1. Post more native video. Of course, that’s the premise of
this entire book! However, it bears repeating that you will get
much, much more organic reach on your Facebook business
page posts if you favor video over all other types of content.
2. Use Facebook Live regularly. Facebook is giving priority
to video content, including live video broadcasts, especially
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when you use the Creator App and/or when you broadcast live
through Stories as well.
3. Experiment with posting outside business hours. For
example, test between 9pm-11pm in your time zone (or the
time zone when most of your engaged fans are online) and
throughout the weekend. Most Facebook users are on the app
for personal reasons and are more likely to be active during
evenings and weekends.
4. Reduce your publishing frequency. This one is counter
intuitive. So many Facebook page owners kept seeing the
organic reach declining over the years and thought the solution
was to increase volume. Instead of publishing three times a
day, they would publish six times a day. However, publishing
more often can actually hurt your reach. Try publishing
about one or two times a day at most. It’s okay to skip days,
at times. Unless you’re a media company publishing news
updates frequently, in which case people expect you to
publish a lot.

Most Facebook users are on the app for personal
reasons and are more likely to be active during
evenings and weekends.
5. Set up crossposting relationships. This feature allows you
to automatically access videos from mutually approved pages
and publish as a fresh post, but the video views are aggregated.
This feature is now also available for Live videos and can really
help increase reach.
To really increase the reach of your video content on Facebook,
you definitely need to set aside an ad budget. We’ll cover this
in the last section. Before we get to paid reach, let’s talk about
engagement.
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5 TIPS TO INCREA SE ENGAGEMENT
Facebook has a specific mission for video: “Create shared
experiences and a sense of belonging through video.” Facebook
is intent on ensuring users’ time on its family of apps is time
well spent, that using Facebook enhances people’s wellbeing,
and ultimately increases overall positive sentiment across the
entire platform. That just makes sense, right? So long as users
feel good, they will continue returning to use the platform.
Facebook states, “We want Facebook to be the best place
for people to find a video they want to watch, to enjoy it with
others, to discuss it with their community, and to engage with
content creators directly.” In January 2018, Facebook CEO Mark
Zuckerberg published a lengthy update on his profile announcing
that he’d instructed his teams to ensure content with meaningful
interactions gets priority in the news feed.

Following are just a few ways that can help increase your
engagement:
1. Include a CTA (call-to-action). This is one of the main areas
publishers tend to miss, and it’s really important to include.
So, before hitting that publish button on your Facebook video,
first ask what is the primary goal of the video? What action
do you want your audience to take? Perhaps it’s click through
to your website, sign up for an event, download a guide, or
contact you via Messenger. Include a URL in the description,
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if appropriate. You can also add a CTA button when you boost
the video. See the final section for this.
2. Ask questions. Certainly for your Facebook Live video, be
sure to include periodic questions during your broadcast that
sparks natural engagement. Meaningful social interaction
often means longer comments and conversation between
fans, not just between fans and the page. See how you can
inspire and encourage your fans to talk to one another in
a discussion or debate in the comments of your video. Of
course, make sure you’re also returning to reply to comments
as well.

Before hitting that publish button on your Facebook
video, first ask what is the primary goal of the video?
What action do you want your audience to take?
3. Do more Live broadcasts. As mentioned in the previous
section, Facebook is favoring Live broadcasts so you tend
to get more organic reach. But, in terms of engagement,
Facebook states live video gets as much as six times the
engagement of regular video. Your Live broadcasts don’t
always have to be you live on camera, though. You can create
a beautiful video and stream it live to Facebook using third
party software such as Ecamm Live (Macs only), Wirecast or
vMix.
4. Host a contest. This can be as simple as asking your audience to
comment in order to enter your sweepstakes or prize drawing.
Or, you can use a third-party app. Either way, Facebook rules
do stipulate you need to include the relevant disclaimers.
5. Integrate a Messenger chatbot. My favorite chatbot tool is
called MobileMonkey and is a company started by my friend
Larry Kim, founder of Wordstream. Mobile Monkey is free
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to get started and very easy to use. One of the nifty features
is comment triggers that allows you to send an automated
message to your audience when they comment on your posts.
This allows you to also message those who opt into your bot.
MobileMonkey

USING FACEBOOK ADS TO DR AMATIC ALLY IMPROVE
YOUR RESULTS
Last, but by no means least, let’s review the power of amplifying
your efforts using paid video campaigns on Facebook. Think of
your video ads in these various categories:
— Promoted wall posts, which could be videos of any length you
already published on your business page wall. You can either
use the Boost button on your page, or go into Ads Manager
and select ‘Use Existing Post.’ Strive to use Ads Manager more
than the Boost button, though. The Boost button is more of a
lightweight ad interface, whereas Ads Manager gives you way
more options and your ad dollars should go further.
— Live video broadcasts that you can boost as a scheduled post
or boost while live. This is a new feature, only available to a
limited number of users so far.
— Dark post video ads, created inside Ads Manager but not
published on your page wall.
— Ad breaks. These are 5-15 second videos either published on
your wall or as a dark post.
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— Story ads. Uploaded to Ads Manager, these can appear in
Facebook or Instagram Stories ads.
It’s important to craft an end-to-end marketing campaign that
includes multiple touch points. These days, it takes about 7-17
‘touches’ for people to make a buying decision. So, I strongly
recommend mapping out a sequence of several video campaigns
that include multiple formats and placements.

It’s important to craft an end-to-end marketing
campaign that includes multiple touch points. These
days, it takes about 7-17 ‘touches’ for people to make
a buying decision.
Plus, include retargeting of people who have viewed certain
videos. This is one of the easiest and most affordable approaches
to paid campaigns. In other words, you can go into your Ads
Manager and get Facebook to create an audience of people who
have watched anywhere from 3 seconds to 95 percent of any one
or more of your videos. Then, you place additional paid content
in front of those audiences, testing various calls to action in
order to generate leads and sales.
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W

ould like more content out of your Facebook Live
Videos? Creating content is time-consuming
so make sure you leverage the content you are
creating! In this post, you’ll find 3 powerful ways
to repurpose your Facebook Live videos to create

more content.

WHY USE FACEBOOK LIVE?
First of all – why are we doing this?
The biggest reason is that Facebook Live is getting great
organic reach and lots of engagement in the Facebook News
Feed. As Pages struggle for any organic reach, this content is being
pushed farther by Facebook.
The main reasons to do Facebook Live are:
— More organic reach on Facebook – Facebook Live videos provide
extended organic reach for your Facebook page;
— Brand yourself as an expert – with Facebook Live, your audience
gets a chance to know you better and connect with your brand;
— Easily create content – there are many ways to repurpose
a Facebook Live video and produce more content effortlessly.
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1. DOWNLOAD THE VIDEO FROM FACEBOOK AND
UPLOAD TO YOUTUBE
The first way to repurpose your Facebook Live is to download
it from Facebook and upload it to YouTube so the video gets
more visibility.
When people ask me if you should be doing videos on Facebook
or YouTube, my answer is – both. You have to have the video on
Facebook for Facebook (if you share a YouTube video on Facebook,
it will get very little reach because Facebook is trying to take over
YouTube).
Then you have to have the video on YouTube for search – YouTube
videos come up better in Google search (since Google owns YouTube).
YouTube videos
come up better
in Google search

YouTube Videos are also more “shareable” on LinkedIn and
Twitter because they have the controls to play the videos there.
So, if you are going to do Facebook Live, you may want to
consider how you do your Facebook Live videos. I generally keep
my video very focused with a couple of quick tips or a very specific
purpose for the video that people will find useful later.
For Facebook Live videos that I know I’m going to post to
YouTube, I don’t generally interact with questions or messages
on the comment section that people on YouTube won’t be able
to see. If I do want to answer questions, I read the question again
for the benefit of anyone watching the replay.
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So, how to download a Facebook Live video? Here’s a step-bystep guide:
1. First, you click on the Date of the post;
2. Then you select the 3 dots that give you a drop-down menu
and then you can select Download Video;

When people ask me if you should be doing videos
on Facebook or YouTube, my answer is – both.

3. The file will then be in your Downloads folder with a big long
string of numbers. You will upload that into YouTube and
adjust the title, description, and keywords as necessary;
4. Now you can add these videos to Playlists on YouTube and use
them to post on Twitter and LinkedIn.

2. EMBED THE VIDEO IN A BLOG POST
Now that you have your Facebook Live video uploaded on YouTube,
you can embed them in a blog post.
Technically you can embed Facebook Live videos but sometimes
the embed doesn’t work as well as YouTube. It happens that Live
videos embedded from Facebook suddenly disappear from older
posts, so the YouTube embed is a little more stable.
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Here’s an idea for refreshing some of your older blog posts:
1. Find a post that has a point that can be made into a video;
2. Do a 2-3 minute Facebook Live video about that point;
3. Upload that video to YouTube;
4. Go back to that older post and embed the YouTube video onto
the Post.
Now you have content that has been refreshed and when there
is video on a page, people are more likely to stay on that page
longer.
To embed a YouTube video into a blog post, go to the video and
select the Share link under the video. Then select Embed.

You will get some code, and you have to put that into the Text
editor area of your blog post (not the visual editor).

3. CROSS - POST THE VIDEO TO OTHER PAGES
Cross-posting is a way to share videos across multiple Pages
and can be more visible than just sharing. The insights of
both of the views from each page will be visible to both pages.
Crossposting can only happen between Pages that have added
each other, and you control which videos you want to crosspost.
First, you have to go to your Settings and Add each Page to
cross-post to. You have to be an admin of the Page to add it to
cross-posting.
Then, by clicking the Edit button of videos you can choose
which ones you will allow for cross-posting and select which
Pages are allowed to cross-post.
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BONUS TIP – MAKE SURE YOU ADD C APTIONS
Another wonderful thing that Facebook has is the ability to
create captions easily from your Facebook Live videos. Currently
there isn’t a great way to download the SRT file that Facebook
can create so you can add captions to the video. But you can
definitely add the captions.

I generally keep my video very focused with a
couple of quick tips or a very specific purpose for
the video that people will find useful later.
To do this, select Edit Post, then select Captions and Generate.
Now you will be able to edit the text of the captions. Facebook
does a decent job of creating captions and since 85% of people
watch videos with the sound off, this is time well spent.
Another way is to use a tool like Wave.video that allows you to
add text to your videos in a very beautiful and convenient way.
I hope this post gives you some good ideas on different ways
you can you the valuable content you are creating.
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I

n today’s online marketing world, the push to
create video content is more than prominent. It

seems like everywhere you to turn or anything
you read is telling you to create video content in
your marketing strategy. And while that may seem overwhelming,
the reality is that social media users are digesting video content
and it’s vital to create the content they want.
The challenge I think many businesses face though is the
pressure to create long, content-rich videos. This can be scary,
daunting, and even expensive to produce. Instagram video,
however, gives you the ability (forces you actually) to focus on
creating short-form content. Instagram videos cannot exceed
60 seconds and Instagram Story videos are capped at 15 seconds.
So there’s no better way to dive into video marketing than to test
out short form content on Instagram!
In addition to this, Instagram has seen an exponential increase
in video views and watch time. Instagram reports that they have
seen an 80% increase in time spent watching videos, year over
year. They have also seen a quadruple increase in the number
of videos produced since 2016.
With the popularity of video views and the numerous tools
Instagram has available to you to make awesome videos, there’s
no better time to start using these videos to drive engagement
on your profile!

TIPS FOR SHORT FORM VIDEOS
When you’re considering creating videos that are less than a
minute long, or even only 15 seconds long, it’s super important to
have a good plan for each video. Here are some tips to maximize
your videos:
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— Start out with a bang! Ditch the boring intro or monologue
about who you are. Get right to the message.
— Incorporate brand identity throughout and/or early. Have
your product or logo as a prop in the video so that it’s obvious
who you are – without having to say it.

— Stick to one topic. Don’t make it complicated – keep the
entire video around one theme, message, or topic.
— Prepare for no sound. Many short-form videos are watched
without turning on sound so if your video can be viewed in
silent mode and still convey the message, that’s a win! If it
does require users to turn on the sound, encourage them to do
so with a sticker or sign or text to turn it on.
— But have good audio if you do! Nobody wants to listen to
bad audio. Ensure you have the tools or location to record
quality audio without distracting background noise.
— Shorter is better! Just because you can record a minute length
doesn’t mean you should. If you can convey your message in
20, 30, or 40 seconds, do that instead.

Wave.video
uses brand
colors, fonts
and logo in
their Instagram
Stories
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CRE ATING QUALIT Y INSTAGR AM VIDEOS
When it comes to producing videos for the regular Instagram
feed, you can either shoot the video directly within the Instagram
camera, or you can upload a previously filmed video.
When filming directly within Instagram, select the + button
from the home screen and choose the “Video” option. To record
videos, simply press and hold the circular trigger button.
When you stop holding the button, the video will stop filming.
You can even get creative and use this technique to create stop
motion or spliced videos of different components all within one
video.
If you record a section of video and you don’t like it, you can
simply tap the “delete” button beneath the trigger button to
delete the last segment that was recorded.
Each video must be at least 3 seconds in length and no more
than 60 seconds.
When you have finished recording your video, select next to
edit your video. You can choose from any of the Instagram filters
to add brand styling to your video.
Edit your video
with filters to
produce the
best brand
styling and
effect for your
video.
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You also have the option to edit the video cover and I highly
recommend you do this. The first frame of the video is rarely the
best frame to use.
When your audience is scrolling through the feed, this cover
image is what they’ll see first so having a powerful image is much
more valuable than a blurry, awkward, or confusing image.
Select a good
frame of the
video for the
cover image
to put a better
quality image in
the feed of your
audience.
Default frame
selection and
better frame
selection

In today’s online marketing world, the push to
create video content is more than prominent
To upload a previously recorded video, choose the “Gallery”
option from the upload screen and select the video to upload. If
you have impactful short videos that you’ve created with Wave.
video, these are perfect to upload to your Instagram account!
Tap Next to select a filter and a cover frame for the video. You
can also choose to trim the video, cutting off any part of the
beginning or end of the video.
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Use the Trim
feature to
remove any
unwanted
parts from the
beginning or
the end of your
uploaded video.

Finally, always make sure you include a powerful caption with
any video you upload! It should talk about the video, provide a
reason for people to watch it and to take action!

CRE ATING QUALIT Y STORY VIDEOS
Instagram Story videos are super short! They are a max of 15
seconds and can be as short as a single second. These videos are
meant to be short, fun, and timely so plan your content strategy
around this.
Take advantage of the built-in video tools to create fun animated
videos like Boomerangs, Super Zooms, or Rewind videos. These
video styles are all quirky, fun, and designed for short content.

Get creative with Instagram Stories by making stop
motion or spliced videos of different components all
within one video
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You can also press and hold the trigger in “Normal” mode to
record up to 15 seconds of video. And there’s a “Hands-Free”
option to record without having to press and hold the trigger
button.
While Stories can be a little more raw than the regular feed,
it’s still always a good plan to get quality video and audio with
good lighting and sound.
There’s also the option to upload a pre-recorded video to
your Stories. Since most of us don’t record video in such short
bursts, outside of Instagram, it can be smart to create short tips
or information posts in your Wave.video dashboard which are
already formatted for 9:16 format with bold text, great images,
and even music to draw attention.
If you have longer videos that you want to crop into 15-second
intervals to use in your Stories, apps like “Continual”, available
for iOS in iTunes can make it easy to do this.
After shooting or uploading your video, you can always add
stickers, text, hashtags, and more doodles just as you would any
other Story post. Stay true to your brand styling with edits that
match your other Story uploads.
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Play with
different video
functions within
Stories to create
entertaining
video content.
From left to
right: Switch
to Stories, Live
video, Hands-free
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CONCLUSION
I hope you realize now how easy it is to embrace video with
Instagram. Get creative and have fun! Using these tips for quality
videos will help you to drive more views, clicks, and actions from
your videos. Plus, the more you get comfortable with short-form
video, the more your whole video strategy will develop.
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A

re you looking for new ways of promoting,
managing, and growing your YouTube channel?
YouTube is one of the biggest and most popular
websites in the world, presenting businesses

with a huge opportunity to reach a wider audience and generate
more results for their business.
In this blog post, I’m going to share 5 tips and tools to help
you manage and grow your YouTube channel:
— Setting objectives for your YouTube marketing strategy
— Putting together a posting schedule
— How to manage your channel more effectively
— Tips to help you optimize your videos for the YouTube search
engine
— How to add end screens to your videos to boost viewership

1. START WITH SET TING OBJECTIVES
Any kind of marketing tactic should have a strategy behind it
– and video marketing is no different. And any good content
strategy starts with objectives: what do you want to achieve with
your YouTube channel? More brand awareness? More traffic to
your business website or blog? More engagement and subscribers?
More leads and more conversions? More trust?

YouTube is one of the biggest and most popular
websites in the world.
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Your objectives will determine your entire strategy and the
content you’ll need to create. For example, if you wanted to
generate more leads and conversions, then you’d need to create
more marketing videos, as well as brand and product-related
videos. If, on the other hand, you wanted to generate more traffic
to your website or blog, then you’d need to create videos that call
upon the viewer to visit your website.
Setting objectives also helps with optimization; when you
establish your goals, make sure to also establish what your KPIs
are – key performance indicators – so you know exactly what to
measure in order to measure your video success.
Source

Things to track for video
Unique views

Watch time

Impressions

Clicks, sign-ups
and sales

2. CREATE A BUSY, BUT REALISTIC POSTING SCHEDULE
You know what you want to achieve, you know what you want to
post… now the question is, how often can you do it?
Studies show that if you post new content multiple times a
week, your videos and channel will perform much better and
generate more views. Which of course, makes sense – just like
with other social networks, it’s important to be very active and
consistently post new content to keep audiences interested and
get them to watch your videos.
Ideally, create multiple videos in one go and then start rolling
them out as per your weekly schedule; it will save you time in
the long run and you won’t have to scramble at the last second to
come up with a video idea and create it.
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3. USE A TOOL TO HELP YOU MANAGE YOUR CHANNEL
Managing any social profile is a challenge – more so though
when it comes to YouTube because there simply aren’t as many
tools as there are for other social networks.
However, management tools are essential as marketers
because they help you become more productive and make the
most out of your channel/profile. One of the few great options
is Agorapulse; while it’s better-known as a social media
management tool for “regular” social networks (like Twitter,
Facebook, and the like), it also has some powerful YouTube
management features.
For example, you can use it to manage your comments, starting
with pre-moderation (so you can say yes/no on publishing
comments) and of course, managing your comments from
one place and responding to them in a more efficient manner.
Additionally, you can also save replies so you can respond even
more quickly. And if you work with a team, you can add multiple
users to your account so you can collaborate, assign tasks and
comments, and so on. But one of the best features is that you
can monitor YouTube for keywords; this way you can stay on
top of any brand mentions and take action immediately:
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4. ALWAYS OPTIMIZE YOUR VIDEOS FOR SEO
One of the best ways to ensure you’re getting more views,
engagement, and subscribers, is to optimize your YouTube videos
for the YouTube search engine, which is the second biggest in
the world. What that means is that if your videos rank well and
for the right keywords, then you can generate more views and
subscribers without any extra promotion on your part.
So, how do you optimize your videos?
The best place to start is with your channel; make sure you’ve
entered the right keywords that define what your channel and
your videos are about. To set your channel keywords, go to your
Account, click on Channel, and then choose Advanced to see
your options.

Next, there’s the actual video; there are 2 very important elements
here: the keywords you use in the headline and the description
and your video tags. These need to reflect what your video is about,
but they also need to be keywords that your audience is actually
searching for. Make sure to use relevant keywords in your headlines
and descriptions, and as many relevant tags as possible.
There are several tools that you can use to help with this; for
example, BirdSong Analytics lets you analyse your channel as
well as competitor channels (or channels with similar content
and audiences) to see which keywords and tags work, what are the
best times to post, and other information about video and channel
performance; additionally, you also get recommendations on
how to further improve your video optimisation.
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Another useful tool is TubeBuddy, which is YouTube-certified
and can be added as a browser extension; it actually has dozens
of management and productivity features, along with several
video SEO features, such as a keyword ranking tracker, a tool that
suggests tags to add to your videos, and creating video A/B tests.

There are a few other factors that can affect your search engine
ranking; things like watch time (the more people stick around
and watch, the better), engagement metrics (likes and dislikes,
comments, number of subscribes after viewing one of your
videos), and number of subscribers can impact your success.

5. ADD END SCREENS TO YOUR VIDEOS
End screens are free, quick ways to boost up your views and
subscribers. They are those short screens/videos at the end of your
actual video, which last 5-20 seconds and help promote another
video or playlist, your channel (to get people to subscribe), an
approved website, or another channel.
For example, Jimmy Kimmel uses an end screen to promote
another one of his shows’ videos.
Jaimie Oliver uses an end screen on this to promote other
videos from his channel as well as his website where people can
book a table at this restaurant.
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Interested viewers can quickly click on Visit to go directly to
his website and book.

It’s important to be very active and consistently
post new content to keep audiences interested and
get them to watch your videos.
In order to add end screens to a video, you can do so easily
by going to your Creator Studio and clicking on Video Manager,
then Videos, and finally, once you find a video you want to add an
end screen to, click on Edit and you’ll see the End Screen option.
From there, simply follow the instructions to put together your
end screen.

CONCLUSION
Growing a YouTube channel takes time and effort, like any other
social network or marketing strategy; but at the same time, it’s
very much worth the effort because it can help you reach a much
wider audience and help you generate more traffic, more leads,
and more conversions. Follow these YouTube tips and tricks and
you’ll be able to grow your channel at a faster rate.
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W

hy Native Video? One of the best new features
to cross LinkedIn’s interface in a long while in

LinkedIn Native video. Used correctly, LinkedIn
Native video can get you more visibility, build
your credibility, enforce your brand and position you as an expert
– in 10 minutes or less!
I’ve heard from many successful entrepreneurs, marketers
and sales professionals that they are getting more activity and
engagement on their LinkedIn Native videos than on other
platforms – some that they have already positioned themselves
as experts on!

76

LinkedIn Native Video: 8 Strategies to Help You Take Your Marketing to the Next Level

Jim Keenan is using Native Video to build a loyal engaged
fanbase so that when he releases his next book, he can amplify
its visibility and reach from the second it drops! His videos get an
average of 25K views and hundreds and hundreds of comments.
Significantly more than I see on FB where he also has an active
and engaged following.
Vengreso CEO, Mario Martinez, Jr. and InsideSales.com Gabe
Larsen feigned a “Social” VS Traditional Selling “Boxing Match”
to drive traffic to a webinar which resulted in exponentially more
sign-ups than previous marketing attempts.
Sue B. Zimmerman, @TheInstagramExpert, posted a video
on LinkedIn that resulted in over 65K views, a keynote, several
people signing up for her coaching package AND several podcast
interviews.
My videos regularly result in requests for interviews, coaching
and profile makeovers.

Your personality and voice are crucial in marketing
and sales, and videos help you to showcase your
knowledge and expertise.

Why are these videos getting so much visibility and so many
results?
Because most people engage on LinkedIn either through text
features like updates or messages, communication can be very
limiting. You lose a lot of interpersonal connection when
people can’t see your face and hear your tone. Your personality
and voice are crucial in marketing and sales, and videos help
you to showcase your knowledge and expertise. People are more
likely to connect with you after seeing your videos, and you never
know what business can develop from new relationships.
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WHAT IS NATIVE VIDEO?
Well, let’s start by clarifying two misconceptions.
One: When I talk about Native Video on LinkedIn I am NOT
talking about sharing a YouTube or Vimeo link. Those posts don’t
do very well on LinkedIn (compared to Native Video posts.)
Two: This is NOT “LinkedIn Live” video (there isn’t such a
thing… yet). Your Native Videos are recorded ahead of time on
your phone or computer and then uploaded into the update area.
HOW TO USE NATIVE VIDEO
To access LinkedIn Native video, just look for the Movie or Video
Icon in the Update field on your mobile or desktop. Once you click
on the update field on your mobile app (movie camera icon), it will
take you to your camera roll. Click on the video option and start
to shoot. Or if you already shot the video, you can just upload it.

On your computer, it will take you to your Finder or Documents
folder, where you can find and upload your video.
Keep in mind, the minimum video length is three seconds,
maximum is ten minutes. Maximum file size is 5 gigabytes (find
more on LinkedIn native video limitations here).

Source
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NATIVE VIDEO NINJA TRICKS
1. Keep It Short and Sweet!
Remember, people have short attention spans, you may want to
keep your videos at less than three minutes.
2. Don’t Forget the Description
Make sure to add text in your update description. Some people
won’t want to commit to watching all 98 seconds if they don’t
know what the video is about. I like to give “the readers” some
bullet points about the video (if relevant) or give them a CTA or
reason to watch it.
For example, for a “how to” video, outline the steps or else
write a short update that teases the content and then link in
comments to a longer blog or LinkedIn Publisher post.
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If you don’t want to compose your updates on your Mobile
device, you can send yourself an email or write the update on
a cloud app, such as Notes, Evernote or Google Docs, and then
copy and paste it into LinkedIn.
As with text or image updates, the same rules apply: Tag
people if you mention them and include relevant hashtags. In
total, you have 1200 characters (not words!) to work with.

3. Save Your Video to Find It Again
Because video – like updates – will disappear off of your feed, I
recommend three strategies to keep track of them:

High-quality, produced videos will get more views.
Spend some time creating and editing your video
before you upload it.

1. Copy and paste the link to the Video post into Notes on your
phone or a Word or Excel file on your computer by clicking on
the three dots on the top right of the post after it is published;
2. Drag the video once published into a folder on your browser or
save the link as a favorite on your mobile;
3. Create a really unique hashtag that only you (or your
company) is likely to use. We use #VengresoVids.
I do all three!

4. “Produce” at Least Some of Your Videos
You may want to do live, spontaneous videos on LinkedIn once in
a while (at an event or with a quick tip). However, high-quality,
produced videos will get more views. Spend some time creating
and editing your video before you upload it.
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My favorite software for recording and editing video include
screen sharing tools Screenflow (for Mac) and Camtasia (Mac and
PC), as well as video conference tool Zoom, which also gives you
the ability to drop in a background and has an “Improve your
Appearance” filter (halleluiah!). I record using a Logitech 920
webcam and a Blue snowball microphone, Logitech headset, or
lavaliere mic. Mac app Webcam allows me to easily adjust my
video settings.
If you want to read off a script, there are plenty of free teleprompter apps you can download and use. We also use OneMob
which is a video email tool but makes really cool videos too!
OneMob

5. Don’t be Shy, Get Wave.video
Some people are just never ever ever going to be comfortable on
screen. Have no fear. Wave.video can help you make pretty freaking
awesome videos, even if you are graphically challenged like I am!
It’s amazing what some good videos, music and editing can
do to transform an old blog post, or some stills into something
pretty spectacular!
6. Keep It (Somewhat) Professional
LinkedIn is more business focused, so your LinkedIn videos will
likely differ from other platforms, such as Facebook, YouTube,
Instagram, and Snapchat. You want your content to stay inline
and relevant to the brand you created on LinkedIn.
If your brand is the exact same on Facebook and LinkedIn,
and you share the same content, you can share the same videos.
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However, if your Facebook audience is more casual (and your
Facebook videos are more casual), you’ll want to create different
videos for your LinkedIn connections.
Use LinkedIn native videos to introduce yourself and your
company and talk about how you can help your viewers. Create
videos that answer FAQs in your industry of company, show how
to’s and product demos, or promote a book, a webinar, or class.
Don’t forget to include the link. The options are endless

7. Video for Business
Now your company – the influencers within your company – and
even employees (provided they have permission and access as an
administrator) can share video on LinkedIn Company Pages (as
well as their own personal profiles).

Use LinkedIn native videos to introduce yourself
and your company.
As with any piece of content on LinkedIn – you need to make
your video shares valuable content (and isn’t just a sales pitch).
You might share testimonials, interviews, employee celebrations,
client celebrations, holiday wishes, (as well as anything you would
do in a personal Native Video). Of course, with video you have
a great opportunity to showcase your company’s influencers,
culture, products, news, and events.

8. Get a Bigger Audience
What else does this mean? It means you can now also sponsor
Native Video so that the audience that you want to see the
content will actually see the content. If you’ve only got 50
followers on your company page – but you’ve got a video that
you want to share with thousands – it’s a lot more likely that they
will see the video once it’s been sponsored.
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Source

MORE GEEKY STUFF – VIDEO SPECS & GUIDELINES
File format: MP4
Width requirements: 480-1920px, inclusive
Height requirements: 360-1080px, inclusive
Aspect ratio requirements: Between 4:3 (1.33) and 16:9 (1.78),
inclusive
Supported Example: 1920×1080 (pixels are supported and aspect
ratio, 1.78, supported)
Unsupported Example: 1920×1000 (pixels are supported but
aspect ratio, 1.92, not supported)
Frame rate: 30 FPS or less (frames per second)
Audio format: AAC or MPEG4
Audio size: Less than 64KHz
FINAL THOUGHTS
Video can and will amplify your brand. Do it well, so the effect
can massively increase your appeal and engagement.
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Y

ou might think that to appear authentic
in videos, you have to be unscripted and

spontaneous. But I’m here to tell you that to
appear natural and confident on video almost
always requires an excellent script and the ability to read it as
though you’re speaking extempore.
The first part – the ability to write an excellent script – is
based on a basic storytelling technique. And in this article, I’ll
show you how to develop a script formula that you can use again
and again for all your videos.
The second part – reading a script naturally – is largely a
matter of practice and confidence. However, there are some
techniques that will make it easier to deliver your content in a
smooth flowing manner which will make it enjoyable for your
audience to watch.

HOW TO STORYBOARD A SCRIPT
Different types of videos will require scripts of varying lengths
and structures. Maybe you’re scripting a how-to video, or perhaps
a promotional video.
No matter which type of script you’re writing, you can base
it on a typical 3-act storytelling structure. The 3-Act structure
breaks down a script as follows:
— Act 1: Setup
— Act 2: Conflict
— Act 3: Resolution
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A Story in Three Acts
1st Turning
Point

Climax
(2nd Turning Point)

Act I

Act II

Act III

Setup

Confrontation

Resolution

In the first act, you introduce your audience to a problem
they might be facing.
In the second act, you escalate the problem to its climax.
And in the third act, you solve the problem for your audience,
thereby reaching a resolution.
This basic storytelling structure can be applied to just about any
kind of script you might be writing, from a How-To tutorial to a vlog.
Here’s how this script might look like in practice:

ACT 1: THE SETUP
The problem is that your audience wants to make videos but they
don’t know how to script a video for maximum effect.
ACT 2: THE PROBLEM & CLIMA X
Your audience is losing viewership and retention because people
are not watching their videos till the end. The videos are not
interesting and don’t keep people hooked till the end.
ACT 3: THE RESOLUTION
You provide a formula to your audience that makes script-writing
easier, manageable and adaptable to any video they might want
to create.
If the above example looks awfully familiar to a blog post’s
structure, that’s because it is! All good storytelling follows this
basic structure.But we’re going to slightly adapt this formula for
a YouTube video, and here’s how we’re going to do it.
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HOW TO WRITE A YOUTUBE VIDEO SCRIPT –
THE VET FORMUL A
YouTube videos typically perform better when someone clicks
on a video title and then watches the video all the way until the
end and then takes a specific action, such as subscribes to your
channel, downloads a lead magnet, heads over to your sales page
or watches another one of your videos.
To ensure that most viewers who watch your video, watch
until the end, I’ve developed a very specific scripting process.
My scripting process is called the VET formula, where VET
stands for Video Engagement Timeline.
And here’s what it looks like in graphical form:

Let’s break down the VET:

1. THE INTRO
This is your Act 1 that forms the first few seconds of your video
where you get straight into the reason why someone would want
to watch this video.
The purpose of your intro is to fulfill the promise of your
video title so that your viewers feel they made the right decision
to watch your video. You want to immediately put them at ease
so they relax and want to watch the rest of your video.
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Examples of video intro:
“Are you tired of not being able to shed those last few extra
pounds? I want to show you a no-exercise method for losing the last
few 1-5 stubborn pounds.”
“You want to make more videos but you feel stiff and unnatural
talking to a camera. I hear you! In this video, we’ll discuss a few
simple strategies to help you loosen up and be yourself on video.”
In your Intro, you typically don’t want to dawdle over who you
are or what you do. Instead, you want to make it all about your
audience and give value up front.

2. THE TITLE SEQUENCE
For a YouTube video, this is the point where you’d add in a title.
This is typically where your branding goes.
Your title sequence tells your audience the type of show
they’re watching and the tagline of your show. For other types of
videos (Facebook Lives, Instagram Videos, etc) you can usually
skip this part.

Talk about the problem you’ll be solving from
different angles to help the viewer gain a deeper
understanding of it.

3. FR AME THE PROBLEM
This is your Act 2 and the part in your video where you escalate
the problem by adding context to it.
Talk about the problem you’ll be solving from different angles
to help the viewer gain a deeper understanding of it. Discuss how
the problem affects their business or life and why they may be
facing this problem. This way you are building anticipation to a
climax so that they are eager for your solution.
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Some example text at this point:
“Why is it so hard to be natural on camera?
Well, you might be feeling camera conscious due to a few reasons.
Maybe you’re thinking of the camera as a device and not seeing
there’s a person on the other end watching your video.
Or maybe you’re trying to be a perfectionist on camera and
tripping up trying to fulfill what you believe are peoples’ expectations
of you. Or perhaps you’re choosing the wrong content to present on
camera and it’s feeling forced and unnatural.”
Framing the problem in this manner allows you to build
relatability and trust with your audience.

4. THE SOLUTIONS WITH CTA
It’s finally time to present your answers and resolutions to your
viewer’s problem. If you can make your resolution fit sequential
steps, it’s usually easier to follow along on video.
Also, if you can show practical examples to fit each solution
point, then that will help your audience remember your steps.

To appear natural and confident on video almost
always requires an excellent script.
For example:
“With a few adjustments, you can start being awesome on camera.
Let’s work on your camera presence with this simple 3-part routine:
Step 1: Imagine you’re talking to a friend who really needs to hear
the information you’re giving.
Step 2: Remember that trying to be perfect on camera will ironically
make you appear less authentic. So own your mistakes and quirks and
talk as you would naturally, mistakes and all.
Step 3: Make sure the content you’re presenting on camera is
something you are deeply interested in and could talk about at a
moment’s notice. Passion always connects!”
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For video, it’s always a good idea to indicate to your audience
what you’d like them to do next. This is where your CTA comes
in. Plan a clear, compelling and appropriate call-to-action for
each video.
If you’re looking for opinions and engagement, ask people to
comment and share. If you’re looking for leads, ask people to
download and subscribe. If you’re looking for social proof, ask
people to like and follow.
Example CTA:
“If you’re looking to practice your on-camera presence, take my
10-day video challenge to help you become a pro on video. Click the
link in the description to sign up!”
After you’ve delivered value, this is your time to “make the
ask”, so be sure you are clear in what you’d like your audience to
do next!

ADD VISUAL INTEREST TO YOUR SCRIPT
Once you’ve got your core video script written out, it’s time to
add some embellishments!
For YouTube videos that means additional footage that helps
demonstrate concepts and keeps visual interest. This is also
called “B-Roll footage” because it’s an addition to your A-Roll or
“primary footage”.
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You want to think about visual interest because it can get
monotonous watching one person talk on video for a length
of time, and sometimes concepts can be better explained with
visual aids.
I like using Wave.video to add some extra footage to my YouTube
videos. Typically I’d choose some stock video and overlay it with
text and use my voice as narration.
Wave’s extensive library of stock videos and photos allows me
to add lots of visual interest to my videos.
You can also add visual interest by using screencasts, GIFs or
memes or just shoot additional footage.

HOW TO READ A VIDEO SCRIPT
Once you’ve written out your script, you want to be able to present
it naturally on camera.
It can be painstaking to have to memorize the entire script!
You also don’t want to appear like you’re reading a script, which
can make you look robotic and inauthentic.
Fortunately, if you’ve written your script according to the VET
formula above, you don’t have to memorize your entire script.
Instead, you just need to know the “flow” of your video script, as
follows:

Wave.video stock
library
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1. What problem are you solving?
2. How have you framed the problem?
3. What are your sequential solution steps?
4. What is your CTA?
Knowing your talking points makes both reading your script
more natural and also makes editing your video easier. How?
Every time, when you refer back to your script for the next
point, becomes a natural edit point. So you basically make a
point, pause, glance at your script, back to the camera, and
say your next point. Then just edit out the parts where you are
glancing at the script.
Be sure to pause for 3 seconds before and after making a point
to make editing even easier.
I also like to encourage people to practice the Intro and the
CTA out loud in front of a mirror. These are the 2 most important
parts of your video that will keep your viewers engaged and help
them take the action you desire.
Therefore practicing these 2 sections till you know them by
heart will result in a smooth start and smoother end to your video.

WR APPING UP
Remember, a natural sounding video takes some work and loads
of practice.
So make sure to write a script designed to keep viewers
engaged and then use the talking points from your script to
naturally present it. Doing it this way will keep your video nonrambling, to the point, yet engaging and crisp. The end result will
be a video that connects with viewers!
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I

t’s always been possible to pin videos from
the web on Pinterest. However, over time, the
significance and usage of video content on
Pinterest have changed dramatically.

According to Pinterest, over 200 million people around the
world come to this social platform every month to discover new
ideas for life, work, hobby, and everything in between.
Nowadays, Pinterest video is one of the best new instruments
for discovering yet even more inspiring ideas. Moving with the
time, Pinterest is actively adding new features for video content
and its distribution on the platform.
November 2016
People could
watch native
videos on
Pinterest in the
newly launched
Explore section.

Promoted by
Blackberry

2016
Pinterest added
the ability to play

August 2017
Due to a huge
growth of video
content, Pinterest

videos right on
the Pin when you
tap.

introduced
promoted video
pins.
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In 2016, Pinterest added the ability to play videos right in the pin
upon tapping on it. Also, some video Pins will play automatically
in your home feed, search results, and the boards you save them
to.
In November 2016, people could watch native videos on
Pinterest in the newly launched Explore section.
In August 2017, due to a huge growth of video content,
Pinterest introduced promoted video pins. This way, the
platform became a place where marketers can use the power
of video marketing to generate more traffic and reach their
audience more effectively.
This development of the image-centric platform towards
video content created many possibilities to add and use videos
on Pinterest. In this article, I’ll show you the best ways to prepare
and upload your videos to Pinterest, as well as to optimize them
to reach more Pinners around the globe.

HOW TO PIN A VIDEO ON PINTEREST
If you want to add a video on Pinterest, there are (at least) three
popular ways to do it.
HOW TO PIN A YOUTUBE VIDEO
First, publish your video on YouTube/Vimeo or find a video you
want to share on YouTube, Vimeo or Ted. On YouTube and Vimeo,
look for the “Share” button and find the Pinterest icon.
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Or else, just copy/paste the URL of the video, then use “save
from site” button in your mobile app or desktop Pinterest
interface, choose a cover and pin it!
This method works both for the desktop and mobile versions.

HOW TO USE THE PINTEREST SAVE BUT TON EXTENSION
Another way to do it is using the Pinterest Save Button extension.
Add it to your browser (i.e. Google Chrome) and you will be able
to pin videos from any places on the web, just clicking on the
icon of the extension.
Pro tip: I’ve noticed there’s a difference between using
methods #1 and #2. Using Pinterest Save Button extension for
YouTube videos can give you a visual of the video with black
edges, comparing with clear cover from direct “Save from site”
button on Pinterest.
The first two methods are great for publishing any videos
from the web but not natively, because according to Pinterest,
“right now, only advertisers can add their own videos directly to
Pinterest”.
These videos are searchable, can be seen as promoted pins or
on the original boards. So, it’s worth trying even if we don’t want
to spend money on ads.
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PINTEREST VIDEO ADS. A WALKTHROUGH
Users of social media platforms like Facebook and Twitter got
pretty skillful at ignoring social video ads altogether. According
to our latest research, YouTube is the platform that viewers hate
seeing video ads the most. Facebook and Instagram follow.
Pinterest video ads, on the other hand, are a whole new world.
They provide a great opportunity for brand exposure and unconventional promotion.

35%

Consumers’ least
favorite platforms
to see video ads
on

10%

26%
14%

YouTube

Facebook

None

Instagram

4%

4%

Twitter

LinkedIn

4%

3%

Others All platforms

Here’s how to get started with Pinterest video ads, step by step.

STEP 1. CREATE YOUR BUSINESS ACCOUNT.
First and foremost, you need to create a business account on
Pinterest. Follow this instruction, and you’ll be all set in less
than 15 seconds.
Source
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STEP 2. SET UP YOUR BUSINESS ACCOUNT.
Once you’ve created your new shiny business account on
Pinterest, it’s time to set it up. In order to be able to run video ads
on Pinterest, you will need to add your billing information. Here’s
the link: ads.pinterest.com

STEP 3. UPLOAD YOUR VIDEOS
Done! Now you can publish videos using the Pinterest interface.
I had some troubles with billing information, but after a few tries
and messages to the Pinterest support, I was all set.

HOW TO UPLOAD A VIDEO TO PINTEREST
In order to upload a video to Pinterest, click the plus sign in the
upper right corner. If you set up your business account correctly,
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you should be able to see the option “Upload video” in the dropdown menu.
Pinterest suggests using vertical (9:16) or square (1:1) video
files. You can adjust your video to both of these formats with
Wave.video, my go-to tool for making social videos.
Be sure your original video in .mp4 or .mov format is up to 30
minutes long and less than 2GB in size.

Right now, only advertisers can add their own
videos directly to Pinterest

HOW TO USE PINTEREST VIDEO EFFECTIVELY
When your first videos are pinned on Instagram, let’s talk a bit
about how you can make them work better. Personally, for editing,
I use my own system called DDD: Description, Destination,
Distribution.
1. Description. Pay attention to the description of the video.
It should contain at least 2-3 related keywords.
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2. Destination. You can always put a custom link to any videos
you publish on Pinterest. Sometimes when you share a video of
an influencer, it’s not clear what the point of changing the link is.
However, if you have a related article on your blog, I think
it’s a good idea to provide people with more information on the
topic. And a video shared on Pinterest does exactly that.
Pro Tip: Do you use any YouTube/Vimeo videos in your
articles? I have a great strategy for you. Just share the videos on
your Pinterest and put a link to your blog post afterwards.
3. Distribution. Pinterest offers a bunch of great advertising
opportunities for your videos. Promoted Videos are popular with
Pinners and give advertisers more ways to find the right audience
for every piece of content. Sometimes, spending 10-50 dollars
can bring you new followers, traffic, and customers.
Pro Tip: It can be a good idea to create boards with video
series of how-to or showcase videos, but don’t forget to put right
keywords into the description.

WHAT VIDEOS WORK BET TER ON PINTEREST
Pinterest has a number of articles with interesting insights about
their audience, new topics, and trends. If you get the right wave
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(using Wave.video, of course), create a compelling video and put
it in front of the right audience, you will see how your creation
will be traveling through thousands of Pinners bringing enormous
awareness for your brand.

Personally, for editing, I use my own system called
DDD: Description, Destination, Distribution.
After reading tons of success stories and Pinterest insights,
I’ve prepared 5 things to check in your videos before publishing:
— Strong beginning. Lead with a clear hook within the first few
seconds to capture people’s attention. Use an eye-catching
video to promote on Pinterest.
— Beautiful branding. Use Wave.video to add a watermark on
your video before publishing it.
— Make sure your content is interesting for the broad audience.
Pinterest highlights 2 main ways to engage new audience with
your brand: storytelling videos and how-to content. Think twice
about your goals, sometimes education materials or interesting
story around your brand makes all the difference.
— Adding music/voiceover to your videos is a great way to give
your video a fresh look and feel.
— Balance the text in your videos. There are many do’s and
don’ts on how to use text in your videos properly.

HOW TO PROMOTE YOUR VIDEO PINS
As I mentioned before, Pinterest has a special paid option to
target your videos to the right audience. It’s called “Build Brand
Awareness Through Videos” and it’s applicable only to native
videos (uploaded using the 3d method).
This way, you have a chance to set up your campaigns
using different ad group. The pricing model is cost per 1,000
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impressions, which means you will be charged for every 1,000
times your video ad is shown.
From my experience, the Pinterest pricing model is not too
expensive: thousands of impressions generally cost around 5-6
dollars and can bring you quite a big number of re-pins/clicks.
Here is how to set up your Pinterest video ad campaign.
Step 1. To create a new video ad campaign, choose “Video” in the
menu below.

Step 2. Find the button “Create Campaign”.
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Step 3. Choose a name for your future campaign, campaign
placement and a budget you want to spend.

Step 4. On the next step, choose a category and keywords suitable
for your video pin.
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Step 5. Choose your video Pin and edit the Pin Name and the
Destination URL. And you are set!

On Pinterest, you can get thousands
of impressions and a huge number of repins and
clicks for as low as $5.
That’s it! Your first video pin campaign on Pinterest is all
ready. Feel free to experiment and try A/B testing with the
content using different ad groups for the same campaign.

ONE MORE THING ABOUT PINTEREST VIDEOS
There is no doubt that Pinterest is a very promising platform
where your video ads can be placed. Experiments with formats,
budget, audience interests can benefit your results especially if
you’re in the industry where your product can be well visualized.
Keep an eye on trends and Pinterest insights (Pinsights) to
create videos Pinners can’t pass by.
Uh oh, and for more awesome video marketing and social
media tips, make sure to follow us on Pinterest!
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V

ideo is a gigantic player in the media landscape
today. YouTube, Google’s video platform, is the

second largest search engine on the planet.
People go to YouTube to find everything from
music videos to understanding machine learning. So it’s important
for us to have a presence on video platforms if our audiences are
there.
There are seven steps behind video SEO process.
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STR ATEGY
We need to ask ourselves about the business goals we are trying
to achieve and what we plan on having to do: educate, entertain,
etc. How do we create video that will be useful to our audience,
so that it drives traffic, awareness and conversions?
RESEARCH
We need to do extensive research to figure out what to create
video about. Just making video about our products and services
is not going to be impactful, because we’re not helping our
audience, but ourselves. So we need to do a research to figure out
what video can we create that will be of benefit to our audience.

CREATION
As for the video creation, there’s a great framework by YouTube
called “Hero-Hub-Help”.
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It involves doing one big video production a quarter, monthly
campaigns with anchor videos, and daily high-frequency tactical
content.

DISTRIBUTION
Once we’ve created the video, we have to distribute it to many
different platforms like YouTube, Vimeo, Wistia. Also, almost
all social networks accept videos as well: Pinterest, Facebook,
Twitter, LinkedIn, etc. You can also publish a video internally for
employees on internal portals. All these are different distribution
channels that you might want to look at for your video content.

ACTIVATION
How do we get people to pay attention to our video? Video SEO is
a major portion of getting people to find our video.
MEA SUREMENT
How does our video do? Did we get results out of it that were
aligned to our strategy and goals?
IMPROVEMENT
And finally, if we’ve done a great job of creating video and
following this process, how do we improve it? How do we turn
that video into a series or a book, or a webinar. How do we uplevel
it, so that it really becomes an anchor for us that we can build on,
we can iterate on it, we can make improved versions of it?
So that’s the overall content distribution framework of which
Video SEO is a major part.

In order to assist search engines with crawling
text, we need to provide AI-generated or humangenerated transcripts of what is being said
in the video.
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Video SEO is about making our video findable in search
engines and video platforms. So what do we need to do for video
SEO?
Well, we need five sets of ingredients.

Video

Audio

Text

People

Measurement

· Great quality

· Great quality

· Transcripts

· Social

· Predictive

video
· Still images
· Custom

audio
· Separated
audio files

· Closed
captions
· Custom

networks
· Email lists
· Website

research
· Video platform
analytics

thumbnails
· Keywords

audiences
· Advertising

· Web analytics

· Descriptions

audiences

thumbnails

INGREDIENTS FOR A GREAT VIDEO SEO
VIDEO
We need a great quality video: it needs to be clear and free of
disruption. It needs to be a good enough quality that the different
services can upsample or downsample it as needed. So those who
have high-speed internet connections can watch it at blisteringly
precise 5K, and for people who are on low bandwidth networks or
have small devices that video can be downsampled appropriately.
We also need to have still images we can use for social
promotion, we need custom thumbnails. This is especially
important for YouTube, where those custom thumbnails appear
in many ways like a miniature ad of your video.
AUDIO
“Great video begins with great audio” – David Thomas, phenomenal
video teacher, says that. There are two reasons for this.
One, in a bar, or an entertainment center, or a waiting room
when there’s a TV, people will watch a TV even with not a great
picture, as long as they can hear the audio.

Video SEO
Ingredients list
Christopher S.
Penn
@cspenn
cspenn.com
@TrustInsights
BrainTrustInsights.com
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On the other hand, if you put up a big 5K TV and turn off the
sound, people will look at it, not being really engaged. So having
the audio makes it multisensory.
The other reason to have great quality audio is that artificial
intelligence and machine learning software, which is built into
services like YouTube, will use the audio to make transcripts and
closed captions automatically.
You also need the separated audio files, if you’re going to use a
third-party AI-service to generate your closed captions.

TEXT
Search engines still crawl text the most easily and index it the
most robustly. YouTube will index off of closed captions. So,
in order to assist search engines with that, we need to provide
AI-generated or human-generated transcripts of what’s been
said in the video.
We also want to isolate what keywords our videos are about
using regular SEO tools. It will help us figure out what we should
title our videos, might even form the content of our videos and
help in writing robust video descriptions. YouTube, Facebook,
LinkedIn, etc. can accommodate a lot of texts and rich descriptions
so that your video posts are filled with good quality content.
PEOPLE
Great video SEO is predicated on great engagement with the
video. Long watch times, repeated watches, many watches will
help your video show up in suggested videos. In order to do that
you need to activate your video and that requires people. This is
how you can do it:
— leverage your social networks
— promote organically or paid on social media
— use your email list
— contact advertising audiences like retargeting and remarketing
for promotion
These are all important aspects of video SEO.
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MEA SUREMENT
Predictive analytics research helps us figure out when to publish
our video for maximum impact. The question we need to ask
ourselves is the following: did the overall process of creating this
content lead to traffic that lead to tangible conversions of some
kind?
These are the ingredients we need for great video SEO.

Things to track for video
Unique views

Watch time

Impressions

Clicks, sign-ups
and sales

Make sure you are using native players on your
website. The reason for this is that we want to get
those views and engagements on the videos on
video platform.
DO YOUR RESEARCH FOR GREAT VIDEO SEO
Let’s start bringing some of this to life by talking about the
research we’ll need to do. I typically like start with qualitative
research to understand what is it that people are even saying. So
here I’ve typed in “Video SEO” into the website quora.com to see
the questions that people are talking about:
— “How does video SEO work?”
— “What are the best free video SEO tools”
— “Tips to improve my YouTube video”
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So we can see very common language here that we know we
will need to use in order to make the most of our video SEO
efforts.

The second thing you’re gonna want to do is keyword research.
You can go to a free tool like Ubersuggest or a paid tool like Ahrefs,
SEMRush or Moz, any SEO tool of your choice, and put in “video
SEO” here to take a look at what are the most searched for terms.
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So as we publish our content, we’re going to use a lot of these
terms in title and description. So that covers the basics of the
research stage.

VIDEO DISTRIBUTION
Now let’s talk about how to start using some of these assets –
the distribution process. So we know how to put the keywords
together. Now we need to have still images.
Play the video in your desktop, so it fits the screen, manually
find an appropriate thumbnail and just take a screenshot for
the thumbnail.
Then, I recommend using a service like Canva to create video
thumbnails easily by putting a big obvious text that’s easy to see
over the screenshot.

TURN YOUR VIDEO INTO TEXT
In terms of audio, there are some great free services to turn a video file into an audio file. I personally use one that’s open source
package called Ffmpeg.org.

Watch time and retention are some of the most
important metrics.

For transcripts and closed captions, there are a number of
transcription services: Amazon transcribe, Watson speech
to text, Google Speech API. I’ve really enjoyed Otter.ai that
takes your *.mp3 file and transcribes it reasonably nicely, it
can include speakers and timestamps to be used for the closed
captions.
Make sure on your website that you are using the native players
and that you’re not putting video directly on your website. The
reason for this is that we want to get those views and engagements
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on the videos on video platform. So if we were to load this video
to WordPress directly, we would not be accomplishing that goal,
we’ll actually be taking views away from our platform.

ADVANCED RESEARCH TECHNIQUES
And finally, in terms of the research, my company, BrainTrust
Insights does a lot of predictive analytics using search data. So
with the keywords found earlier and our predictive algorithm,
I know the exact week when Video SEO topic is going to hit its
peak and schedule the post to be published during that time.
So we are creating content in advance using predictive analytics
to figure out when to publish for certain terms.

With the keywords found earlier and our predictive
algorithm, I know the exact week when Video SEO
topic is going to hit its peak.
If you are publishing on YouTube, you should spend some time
in Creator Studio. There are enormous numbers of analytics
such as:
— your watch time
— view duration
— subscribers
— video playlists
— demographics
Watch time and retention are some of the most important
metrics: how long do people watch your videos, so if you’re
creating, for example, 20-minute videos every day and your
average retention is three minutes, then you’re getting too much
video for people watch.
The last thing you absolutely must have set up is Google
Analytics to measure the impact of your video: how much
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traffic do you get directly from video platforms, acquisition
source, what platforms are sending you traffic.
The other place you’re going to want to look at is in your search.
Your search queries and what people find you for, your name or
your brand, etc. What are your goals? Your Google Analytics will
tell you if you’re achieving those goals.
So you’ve done your research using SEO tools and predictive
analytics, created great video and great audio quality to go with it,
built your keyword lists, descriptions, transcripts and distributed
your content on all of your video platforms.
Now you activate with email, social, web and measure to figure
out what works. That’s the video SEO process.
Be aware that building a video audience and building a video
platform as a marketer is difficult. It takes a long time. Give
yourself lots of time and patience to create great content and
then as you deploy that video, it’ll start to work for you.
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T

he numbers don’t lie, videos have become
one of the most influential parts of marketing

strategies.
Videos shared on social media receive 1200%
more shares than text posts or images combined. That’s a lot of
people engaging with videos, and that’s exactly why marketers
are pushing to include more.
And even more notable is the increasing popularity of live
streaming on social media. Live video on Facebook, Instagram,
and Snapchat is growing, and businesses are quickly adopting it
as part of their marketing strategies.

WHY LIVE VIDEOS?
The power of live video is undeniable. Viewers are 10 times more
likely to comment on a live video than one that was previously
recorded.
Now, anyone who has a smartphone can broadcast with the
simple click of a button. This simple tool is proving to be a
powerful way for businesses to connect and build relationships
with followers.
But if you own a small business, you might be wondering if live
videos can really help your company grow. Will anyone want
to watch? There’s a good chance the answer to that is yes. No
matter what industry you’re in, live video can play a huge part in
a successful content marketing strategy.
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Remember, people are more likely to share and engage with
video than any other form of content on social media. If you have
video content that clicks with your audience, then you have an
extremely effective way of connecting with them.
That’s because social media is all about being in the now.
There’s no better way to be in the moment than to show them
exactly what’s happening, as it happens.
This format gives customers an intimate peek into what’s
going on in your world, adding transparency and building trust.
It also encourages interaction with viewers, since people have
an intrinsic desire to be part of what’s happening.
And going live can be scary! Being raw and unedited means
that there’s a chance you’re going to make a mistake for the entire
world to see. But that’s a huge part of why it’s so appealing to
your audience – messing up is human. Being vulnerable creates a
connection that you just can’t get with polished, edited content.

WHAT EX ACTLY IS LIVE STREAMING?
A video live stream is exactly what it sounds like – a video that’s
broadcasted live to an internet audience. Social media platforms
like Instagram, Facebook, Twitter, and Periscope all allow users
to record footage and show it to viewers as it happens.
Source
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On one hand, creating a live stream is just as easy as it sounds.
Audiences love live video because it’s raw and unfiltered.
But that doesn’t mean you should take it on without a strategy.
Mastering live video is an art form that takes time to perfect.

BEFORE YOU GO LIVE
As with all marketing, planning your live video strategy out in
advance will get you the best results. Each one of your videos
should have a clear goal. Spontaneity and fun are a big part of it,
but you should always remain aware of your goals and the needs
of your audience.

The occasional improvisational video can be great
too! If you’re witnessing something inspiring or
unexpected that you think your audience would also
love to see – don’t be afraid to share it with them.
You don’t need to stick to a strict script as part of your plan. If it
feels too rehearsed, you’ll risk ruining the casual and unfiltered
feel of a live video. But you should take the time to outline any
key points that you want to hit. This will stop your video from
becoming a meandering mess. If your audience doesn’t feel like
the video is leading somewhere interesting, they’ll stop watching
and probably won’t be excited about future videos.
The occasional improvisational video can be great too! If
you’re witnessing something inspiring or unexpected that you
think your audience would also love to see – don’t be afraid to
share it with them.
And definitely, don’t assume that live streaming should only
be targeted at millennials. A lot of companies out there are
successfully doing live videos aimed at an older audience. Take
a look at Experian. They hold regular live chats on Periscope to
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discuss topics like student loans, debt, credit scores, and financial
health. Viewers are encouraged to ask any questions they might
have and join in the conversation with the hashtag #creditchat.

Once you’ve decided to go live, you’ll want to post a teaser
status to let people know when you’ll be live. Don’t gamble on
your followers being in the right place at the right time. You can
even encourage people to sign up in advance so they’ll be alerted
when you start. And when you do start making live videos, it’s
best to stick to a weekly or daily schedule so your viewers know
what to expect.
When you start your live stream, don’t leave any dead space at
the beginning. Some adopt this strategy to allow people to tune
in before the show starts. But in reality? Most people don’t like
waiting around. Be lively and get things going as soon as you
go live. If someone missed the beginning of the video they can
always watch it on a replay later on.
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DON’T BE BORING!
You don’t want to broadcast the same thing over and over again.
If your content starts to feel stale, your audience isn’t going to
keep watching. Here are a few popular video formats that viewers
love to see.
— Q&A – People love to ask the experts for answers. Give them a
chance to bounce questions off of you and use the opportunity
to position yourself as an industry expert. Google Partners
Ask an Expert series is a great example of experts addressing
questions live.

Giving customers an intimate look at how your
products come to be is one of the best ways to get
them excited about your product.

— How-To Video – Video tutorial content is massively popular.
With 91% of all smartphone users searching for “how-to”
style video content, it’s clear that viewers are eager to learn.
Showing customers how to use your product or solve a
problem live gives them the chance to ask questions and stay
engaged. Make this an opportunity to present your brand as
a knowledge resource. Think about how you can help your
audience and then provide that value. What kinds of problems
might your viewers be facing? How can you help them solve
those problems? There’s a lot of opportunities here to build
trust and respect with your audience.
— Live Testimonial – Do you have customers who have nothing
but nice things to say about you? Did your brand help someone
succeed or have an impact in the community? If you did, make
this an opportunity to feature a quick testimonial. These are
more engaging and fun for viewers than reading a case study
or product reviews.
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— How Is It Made? – Giving customers an intimate look at
how your products come to be is one of the best ways to get
them excited about your product. Allowing your company to
come across as personable and accessible is an easy way to
strengthen the relationship with your audience. Dunkin Donuts
gave viewers a look into their test kitchen and showed everyone
how a donut cake was made. Over 36,000 people tuned in live
to watch and they used the event to promote a new Valentine’s
Day donut.

— Showcase Events – Does your business host events? Live
videos are a great way to show viewers all the fun they could
be having if they were attending. If your brand is attending
an event like a conference, give your audience a chance to see
what you’re up to. Let them know why you’re there and how it
will help your company provide better services in the future.
— Go Behind the Scenes – Give people a chance to see what
they usually don’t. Show them around the office or what goes
on before you open. People love to feel like they have access.
The Today Show often goes live during breaks or after the
show to give viewers a peek at what goes on when the cameras
stop rolling.
— Product Launches – A live video is a perfect way to get people
excited about your new product or service. GM did this in 2016
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when they used Facebook to live stream the big reveal of the
new Chevy Volt. Throughout the reveal, they responded to
comments from viewers.

KEEP THEM INTERESTED
Once you know what kind of video you’ll be creating, you’ll want
to have a few tricks up your sleeve to keep everyone interested.
Attention spans on the internet are short, so keep these strategies
in mind to boost your viewer retention rates.
— Use Incentives – Thank your viewers for tuning in by giving
them exclusive access to a deal. This should be something that
can only be obtained by tuning in to your live stream. Handing
out a discount code or freebie at the end of your video will
encourage viewers to stick around and turn them into paying
customers. It will also give them a reason to keep coming back
to future live streams.
— Start Asking Questions – People want to be a part of the
show. Asking a simple question gives them a reason to
participate and stay attentive. It doesn’t have to be anything
groundbreaking – a simple, “Where is everyone watching from
today?” will do the trick. And once people start to answer,
pick out a few answers to acknowledge in your stream. This
is one of the easiest ways to get some quick comments – and
the higher your audience engagement, the more Facebook will
show the video to other viewers.
— Turn Up the Volume – Or rather, tell your audience to. It may
sound silly, but up to 85% of people watching video on social
media actually watch it without the sound on. Your audience
won’t want to watch a silent video of someone talking, so
encouraging them to turn up the volume can help them stick
around.
— Avoid Information Overload – Don’t try to shove too much
info into a single live stream. Videos should be focused.
— Ask Your Audience to Share – There’s nothing wrong with
asking your audience to share what they’re enjoying with
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their friends. If more people are sharing and joining in the
conversation, more people will be happy to stick around. Plus,
it’s easy promotion for you!
— Stay True to Your Brand – Your live videos need to keep your
audience and their needs in mind. Don’t go off brand. While
live videos are a great place to show another side of your brand,
it should still be promoting your message and contributing to
your goals. If you usually have a fun and relaxed brand, you
wouldn’t want a video that comes across as stuffy. If you have
a more professional and serious tone, make sure your live
video reflects that too.
— Don’t Turn Every Video into a Sales Pitch – Avoid making
your live videos too salesy. While it can be a great place to
encourage customers to come out to a store for a sale or act on a
limited time offer, these pitches should be few and far between.
Remember – this is all about building brand awareness and
strengthening relationships with your audience.

REPURPOSE YOUR LIVE VIDEOS
Your live video can be used more than once. In fact, most of the
views your video gets will come from later replays. So make the
most of it – download the video, upload it to other platforms, and
embed it on your blog.
This gives all your followers a chance to watch your video and
hear your message. If they like what they see, they just might
tune in live the next time.
MAKING IT ALL COME TOGETHER
Live streaming definitely isn’t going anywhere. It’s more in
demand than just every other social media format out there. But
it’s a unique art to perfect.
And just like any other art form, it can take time to work out
the nuances and master it. Once you do, you’ll have one of the
most powerful marketing tools at your disposal to set yourself
apart from the rest.
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H

ave you been creating content but you aren’t
having any luck with income, in spite of
seemingly huge earning potential? Are you
confused about how people are making money

from their videos when your account remains stubbornly empty?
You wouldn’t be alone in that.
Everyday people post videos and never see a cent come out of
it... which is fine if money isn’t the objective, but frustrating if
you had been hoping to eventually make a living this way. How
can you change that and do better?
Selling videos is less about doing the selling part and more
about sticking with it and knowing the general idea behind it.
So if you are trying to start selling your videos, here is some
information you should know.

CREATE CONTENT WORTH SELLING
It is incredible how many people will make horrible, low quality
content, slap it onto a platform and then cry about it not making
money.
You may think that being a famous vlogger is a lot of fun
and I am sure it is. It is also a huge amount of work and takes
the majority of the day working to complete tasks even before
hitting it big.
Local Adventurer posted about their daily schedule when
creating content for their YouTube videos. They start around 9:30
AM and finish around midnight... seriously. This is a common
trend among content creators and it shows one thing: you have
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to bring your A game and be prepared to really put the work in to
make something worth selling.
This means two things:
— You need to get prepared to work hard (especially if you
hope to turn your video creation efforts into the major source
of income)
— You need to get prepared to work for free for many months
and find the ways to motivate yourself. Many video creators
give up before they see any results. You need to find your own
way to keep yourself moving forward. Any income building
strategy requires a lot of time. Video selling is no exception.

CHOOSE THE MOST MARKETABLE CONTENT ST YLE
It is assumed that if you are looking to sell videos, you should
already have some experience in video making. But no matter
what your experience is, selling is the next step: So re-consider
what you’ve been doing so far and what you need to be doing in
the future.

Selling videos is less about doing the selling part
and more about sticking with it and knowing the
general idea behind it.
What is it you want to make and how should you be presenting
it? This can be tougher than it looks because presentation is
everything and yet one of the hardest things to nail down.
Sure, doing a Let’s Play might seem like the best way to present
your review of a game. But is it possible to put in that much work
to record each episode? How much time and effort is going to be
balanced versus the reward? Once it is out, will you be able to
compete with the huge market of people already doing it? What
can you bring to the table?
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In that example, you might find that it makes more sense
to make short, five-minute taking reviews with edited in clips
instead. Sure, others do the same thing but you are basing it
around your opinion, not gameplay.
You can apply that concept to any style of video. Look at all
angles before settling in on a style, because some genres just
won’t be sellable in an oversaturated or low demand market.
A few types to consider include:
 Interviews
—
— Screencasts
— Explainer videos
— Video animations, etc.
Pro tip: The latter two you can put together using tools like
Animatron Studio:

DOUBLE- CHECK YOUR COPYRIGHTS
When you create videos for pleasure to share on your personal
feeds and have fun, you may not worry too much about content
you are using inside your videos. When you start selling, you
are running into risks of getting noticed and making money off
stolen content.
Selling means turning your video creation into as business, so
treat it like one. Make sure you have the legal right to sell them.
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You have to be able to show you own all commercial rights
to content. You need to be advertiser friendly. Whichever
platform you end up using, your videos are meeting all the
requirements and terms of service. If you have a video, say, with
music from a copyrighted source, it might lose monetization
value.
For your convenience, here are a few resources that will help
you evaluate your content:
— How to tell which images you can use within your own content
and how to credit the source
— Here are a few free music resources (Note: Tools like Wave.
video already have all the content labeled for your use)

TAKE ALL PL ATFORMS INTO ACCOUNT
YouTube for Branding
The most obvious, most people go to YouTube to stream their
content. They have their own unique payment structure
through Google and the best part is, they are free to use. Plus
they incorporate AdSense directly onto the videos, giving you
secondary means of monetization. But there are two major
downsides to focusing on YouTube for video-selling:
— It is also the biggest market and easy to get lost in the crowd.
— Their partnership program (that is required to monetize
videos) is next to impossible to join.
On January 16, 2018, we announced new eligibility requirements
for the YouTube Partner Program. Once a channel reaches 4,000
watch hours in the previous 12 months and 1,000 subscribers it
will be reviewed to join the program.
That being said, being on YouTube is important for branding
purposes. It’s hard to imagine a video selling brand without
YouTube presence: Facts.zone claims that every minute, more
than 100 hours of video are uploaded to YouTube. Online video
and YouTube are almost synonymous. So it’s not really the
matter of choice.
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VOD PL ATFORMS ( USCREEN AND UDEMY ) FOR SELLING
Uscreen
Do you want to make your own video-on-demand platform,
branded app and streaming service? That is what Uscreen is for.
VOD is a growing business model for both entertainment and
educational purposes.

If you want to make one and capitalize on the trend, Uscreen
is an affordable and easy way to do it. They start at only $199 per
month.
A higher-level tier comes with branded apps that will give your
students freedom to access your brand from their favorite device.
The platform claims that their users see an increase by over 30%
when they include OTT apps to their video selling efforts.
Uscreen gives you full freedom when it comes to how and how
much you want to charge your students. It will not take any percentage of your earnings, so it’s very predictable and easy to use
partner for your video selling purposes.

Udemy
Unlike Uscreen, Udemy focuses only on educational videos and
it takes a certain percentage of each of your sales (I don’t think
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It’s hard to imagine a video selling brand
without YouTube presence
anyone knows how much exactly really, yes, the platform lacks
transparency). On the plus side, it is free to join and start selling
videos.
There are a lot of educational video services out there but
Udemy is probably the best known one. It is easy to use and
customize your content, share it and create full classes around
your webinars.
You will not be able to get rid of Udemy branding or decide for
yourself how much your video course really costs.
With all the above in mind, Udemy is a good fit if you are
heavily into how-to content.

Amazon and iTunes for Taking it One Step Further
Amazon has two different ways to put your content online. One
is Direct Video which is a streaming service through Amazon
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hosting. The second is by creating DVDs through their creation
service and selling physical copies. You can do both. Think of it
as their ebook publishing platform for videos.
Of course iTunes is gonna be on this list. I am a little iffy on
this platform myself, given the proprietary nature of Apple itself.
Plus, there are a lot of rules to follow for publishing here and it
is so heavily branded that you are kind of limiting your audience
to Apple fans. But it works for many people who publish there
every day.
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More options to try:
— You can use sites like Fiverr to sell your videos, but these are
hard to turn into a steady source of income. It’s more like
selling your services than videos
— Here are a few other platforms for selling digital content,
including videos. I lack experience in most of them but it’s
worth checking if any of those look like something that may
open up more marketing channels and opportunities for you.

BE PATIENT!
This will take time, so be patient! Many content creators report
it taking anywhere from six months to a year before their videos
start to make money. Keep creating, keep finding ways to improve
and don’t give up.
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About Wave.video

Wave.video is an online marketing tool for creating high-quality
videos easily. Even if you are not too savvy with a camera.
Build your project with access to 200 million stock assets
Choose from the vast stock library of royalty-free videos, images and
audio clips and mix with your own media, combining as many assets
as you want. Add logos, watermarks and text to your videos, highlight
your message with fonts and effects.
Perfect for 30+ social media formats
Wave.video provides instant resize and optimization to all the most
popular video formats be it Facebook cover, Instagram Story, YouTube
16:9 or many others. You get all the aspect ratios of your video at
once and they are ready for sharing on any social platform.
Unlimited projects
Creativity is not bound by the number of projects they are unlimited in all the subscription plans.
Templates collection from designers and
experts
Our team of professional designers and social
media experts have crafted brilliant template
videos to inspire marketers and creators.
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